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ANNEX VI 
INTERIM NARRATIVE REPORT  

• This report must be completed and signed by the contact person of the 
Coordinator.  

• The information provided below must correspond to the financial information 
that appears in the financial report.  

• Please complete the report using a typewriter or computer (you can find this 
form at the following address <Specify>).  

• Please expand the paragraphs as necessary. Please refer to the Special 
Conditions of your grant contract and send one copy of the report to each 
address mentioned.  

• The Contracting Authority will reject any incomplete or badly completed 
reports.  

• The answer to all questions must cover the reporting period as specified in 
point 1.6.  

Table of contents 
 
List of acronyms used in the report 
 
 

1. Description 
 
 
1.1. Name of Coordinator of the grant contract:  People in Need  

 
1.2. Name and title of the contact person: Kateřina Gabrielová - Head of Communication and 

Advocacy Dep./ International coordinator of the project  
 

1.3. Name of beneficiary(ies) and affiliated entity(ies) in the Action: People in Need, Concern 
Worldwide, Acted, Fundacja Centrum Edukacji Obywatelskiej, Cesvi Fondacione 
Onlus, Clovek v ohrozeni, Vida, Mondo MTU, Sudewind, Fundacion Ayuda En Accion, 
Convergence, Fondazione punto.sud, 11.11.11. 
 

1.4. Title of the Action: 1Planet4All - Empowering youth, living EU values, tackling climate 
change 

 
1.5. Contract number: CSO – LA2019/410-122 

 
1.6. Start date and end date of the reporting period: February 1st – December 31st, 2020 

  
1.7. Target country(ies) or region(s): Europe - Czech Republic, Slovakia, Italy, Belgium, 

Ireland, Germany, France, Poland, Estonia, Spain, Portugal 
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1.8. Final beneficiaries &/or target groups1(if different) (including numbers of women and men) 
young people 15-35 (including multipliers)  
 

1.9. Country(ies) in which the activities take place (if different from 1.7): n/a 
 

 
2. Assessment of implementation of Action activities  

 
2.1. Executive summary of the Action  

 
Unfortunately, the first year of the Action was highly affected by the Covid-19 situation. Unstable, ever 
changing situation in the world as well as in project countries made it really difficult to follow original 
strategy and activities plan. This required a great deal of patience from all partners as well as innovative 
solutions and thinking out of the box to implement at least some parts of the activities planned. We were 
lucky and were able to hold face to face meeting before the pandemic explosion in the spring. The first 
partnership meeting was organised in Prague in February and it was a great opportunity to meet (and 
work, for the first time, with) all partners’ project staff, as well as to finalise the key modalities of 
collaboration within the project. Partnership and consortia agreements could be finalised following the 
partnership meeting, including narrative and financial requirements. During the following months of the 
project, several groups (communication, education, finance, coordination, monitoring and evaluation, 
financial support to third parties, survey) were established with the interested partners’ project team 
members, with the aim to streamline the exchanges basing on the topic (the groups have ad hoc channels 
in MS Teams) and facilitate the exchanges among partners, too. We have also worked on the robust 
M&E system to be able to collect all necessary indicators and monitor outcomes of our activities. 
Despite all that, we have proceeded with the activity plan and made the most under the complex 
circumstances, getting some remarkable achievements, among others: 

→ While the joint communication campaign will take place in year 2, some of the partners decided 
to run also their national campaigns. 226.028 youths were reached during digital & physical 
events (indicatively 70% female), including the national campaigns in 5 partner countries.  

→ 315 events were organised (including workshops, talks, debates) to enhance youths 
understanding on climate change-related topics 

→ 94 articles were written & published (in on-line form / hard copy) reached 887.833 people and 
the partners' project website pages /microsites recorded 24.834 visits. This was coupled by an 
intense social media activity (404 posts were made, of which: 172 on Facebook, 100 on 
Instagram, 9 on LinkedIn, 113 on twitter) with a great outreach. 

The first year of the project could be mostly dedicated to building or maintaining relationships with 
media, media networks and broadcasting companies and to discussions about future cooperation. All 
project partners started to work on development of information and education materials for youth, 
students, teachers and multipliers. In cooperation with external experts some partners already conducted 
research or surveys among young people on the global competences with focus on the topic of climate 
change (knowledge of social implications, adaptation, “climate injustice” between developed and 
developing countries, impact on migration etc., attitudes, awareness of their self-efficacy, willingness 
to act). These studies will serve as a baseline studies that will help us to focus the toolkits and trainings.  

 

 

 
 

1 “Target groups" are the groups/entities who will be directly positively affected by the project at the Project Purpose level, 
and "final beneficiaries” are those who will benefit from the project in the long term at the level of the society or sector at 
large. 
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2.2. Results and Activities  

Outcome (Oc) – "Foster the active citizenship of European youth to address Agenda 2030, by 
enhancing the sense of inter-dependency, personal responsibility and solidarity between developed 
and developing countries for a sustainable future for all"  

Our activities were designed to enhance critical understanding of young people of the impact of climate 
change at a global level including the impact on migration. During three years of the project, we want 
to address the global challenge of climate change and its impact, including on migration, through 
communication and awareness raising and capacity building of young Europeans to increase critical, in-
depth understanding of the issues as well as promoting EU values in action.  Our idea is to show concrete 
examples of our work, stories of people affected by climate change and migration, and show the impact 
on them of European policies, consumer and corporate behaviour and effective solutions.  

The project had quite straight forward strategy build up on the 3 pillars: 
1. Awareness rising and critical understanding with the aim to address lack of quality information 

and critical understanding about climate change, inter-dependencies in today’s world and 
Agenda 2030 will be addressed by innovative awareness raising and communication activities 
bringing more complex information to target audiences.  

2. Mobilization and empowerment with the aim to connect and engage young people in our target 
countries with our communications messages, we will then develop programmes in each of our 
countries to harness their energy and enthusiasm.  

3. Active engagement with the aim to promote and support concrete actions and initiatives of 
young people.  

 
Although, we were able to establish the basis for the project in terms of finding mutual understanding 
and messages we want to promote as consortium, to prepare basis for our joint campaign and other joint 
activities, our national activities have been affected by Covid-19 pandemic. We were forced to look for 
innovative and yet effective ways how to implement at least some part of activities (in case of public 
events and workshops to switch to online), some got postponed to the following years with the hope that 
the situation will get better. However, despite this unpleasant reality, the project has been able lay down 
foundation for reaching the Outcome of the Action.  

Op 1.1. - Enhanced understanding of at least 8 555 000 EU young people in 12 EU MS of the 
impact of climate change at global level, including the impact on migration, and of the urgency 
for individual and collective action. 
 
In the inception period of the project, communication strategy for joint activities as well for the whole 
project was discussed, namely relevant specific goals, messages, channels and resources for the 
respective target group. These discussions were important as a basis for the joint communication 
campaign. PIN had led and coordinated whole procurement procedure for the selection of the company. 
Due to Covid-19 situation and the complexity of the procurement processes, the whole preparation of 
the procurement procedure got postponed and call for tender was announced in the end of the year 1 
with the plan to finalize the whole selection process and have the campaign running in spring 2021. 
Project joint visibility was developed and rules for usage were agreed. Despite the situation with Covid-
19 pandemic and restrictions introduced in all project countries, all partners made great effort in 
implementing the planned project activities. Due to the Covid-19 situation, pretty much all of the public 
events planned had to be switched into online events when possible. What was very strongly affected 
by the Covid-19 situation was our cooperation with media and journalists. The pandemic pushed other 
topics aside but at the same time, made impossible for us to support journalists’ trips to developing 
countries to gather material and produce media outcomes on climate change issues and bring voices 
from the Global South. Therefore, most of the media activities were postponed to the following years. 
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Another activity affected by Covid-19 was the production of documentary clips/movies as we were not 
able to travel and send filmmakers to developing countries to gather necessary materials. Although we 
could not develop our own products, some of the partners at least tried to get licences to already existing 
videos or movies and promote those or develop videos that involve traveling to developing countries 
and are more connected to local climate change issues.  
 
A1.1.1 Create a joint European communication campaign in 12 EU MS in cooperation with an 
international advertising agency  
 
In the inception period of the project, we started to discuss communication strategy for joint activities 
as well for the whole project, namely relevant specific goals, messages, channels and resources for the 
respective target group. We have conducted internal survey within the partner consortium, focusing on 
5 questions, which were:  

• What are the relevant target groups (within the 15 – 35 age group)  
• What goals should be achieved for the respective group?  
• Which messages should be promoted?  
• Which channels are most relevant for the respective group?  
• Which resources are necessary to support the above-mentioned aspects?  

 
This way we managed to consolidate our approach to our future activities and joint communication as 
well as get a better understanding of the situation in each project country. This survey was also used for 
the creation of TOR for the procurement procedure for selection of the PR/ Advertising company for 
our joint campaign. PIN lead and coordinated the whole procurement procedure for the selection of the 
company. Due to Covid-19 situation and the complexity of the procurement processes, the whole 
preparation of the procurement procedure got postponed and call for tender was announced at the end 
of the year 1 with the plan of finalizing whole selection process and have the campaign running in spring 
2021.  
 
In the meantime, we have developed a joint project visibility including logo (including logo manual), 
different kind of templates (word, letterhead, leaflet, roll -up, presentation), some ideas for promotional 
materials such as cotton bags, and templates for social media. We have decided not to have joint project 
website mainly for the reason of maintenance after the end of the project. Some partners have developed 
their national sites as well as social media channels. The remainder has dedicated time to the project 
visibility and promotion of project activities on their organizational websites and social media channels 
(See A. 1.1.4 Develop digital devices and tools) 
 
Some of the partners decided to run also their national campaigns. Year 1 was mostly dedicated to the 
preparation of the upcoming national campaigns, defining main target groups, messages, formats, 
channels and tools envisioned, and running selection procedures for the companies.  
 
In a nutshell, the following are the key achievements during yr1: 
 

National campaigns were realised in 5 partner countries, reaching 321.384 youngsters and 
multipliers 320 posts on social media (FB, Instagram, twitter mainly) lead to 646.324 reach and 
37.386 views on FB, 8.614 views on Instagram, 38.984 views on Twitter, 55.520 impressions on 
Twitter 

 
The following are the national campaigns taking place during year 1: 
 
PEOPLEIN NEED (PIN), Czech Republic – has developed one part of the Otázky pro Člověka series 
(Otázky pro Člověka | Iva Pazderková a Jan Svitálek o klimatické změně, suchu i menstruačním 
kalíšku). It is series of interviews between Czech famous people (actors, influencers, singers, etc.) and 
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someone from People in Need – an expert on particular topic. This part was dedicated to the topic of 
climate change in general and how PIN tackles climate change in developing countries. The series is 
accessible on PIN Youtube as well as a podcast. Reach on Youtube: 36 178 views and reach. In the 
occasion of the Earth Day on April 22, PIN wanted to remind people that there’s no Plan B for the 
planet. We wanted to point out how the challenges created by climate change put great burden on the 
lives of millions vulnerable people and show some solutions. PIN had published an article with the 
illustrations of concrete climate change topics on PIN website and ran a small campaign on social media. 
Reach on Facebook 51676 people. PIN has developed two videos in cooperation with Czech 
environmental scientists, focusing on exposing common myths about climate change and it´s solutions.  
1st Jak bojovat se změnou klimatu? Zpátky na stormy? and 2nd video Klima se měnilo vždycky, ale…; a 
third video will be produced in y2. Reach on Youtube: 62 209 views.  
 
FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland – ran a campaign on 
the following topics: stories about the climate change, emotions connected with climate change (the best 
way to deal with fear is to take action), presentation of the public opinion and awareness surveys about 
climate change and among youths and encouragement to take action. The main massage of the campaign 
was: learn more to take action and to protect the climate.  The posts were published on Facebook profile 
Edukacja Globalna CEO (more than 4000 followers) in the period from July to December. Total Reach 
of the Campaign Facebook Posts: 13 621, Total Facebook Engagement: 452 
 
CESVI, Italy - with the support of an Italian agency, created and delivered a national campaign which 
had 2 main goals: Launch the project and its educational activities and   to promote the online event 
"Cambiare il futuro (Changing future)". The campaign started on 3rd of November and finished on 16th 
of November. All the designs created will be the basis to develop the second campaign in autumn 2021 
and landing page. During the first campaign, Cesvi created an online kit for activists which will be 
available for free in the upcoming website. Total reach was 180,040 people with the engagement of 
5384 people.  
 
SUDWIND, Austria - participated in online and offline climate strikes organized by Fridays For Future 
and other groups of young people active in climate protection. On April 24th, Net strike online 
#netzstreik fürs Klima. On May 1st, signs strike offline in Graz and on September 25th, earth strike 
offline in Graz and Vienna. On December 12th, Sudwind took part in online climate watch. As a result 
of networking with different national and regional groups and in order to support ongoing climate 
movement Südwind did online applications on Facebook and Twitter and on our website for an open 
letter for videos of climate scientists and for a climate referendum. Concerning the national campaign 
several posts on social media were made and 5 short video clips were produced showing young people 
who are already active in climate protection and one of interview concerning climate justice for example: 
https://www.facebook.com/suedwind.at/posts/3526532417426055. A radio broadcast on climate 
change went online. Sudwind took a stand on EU-wide policy decisions at EU level.: 
https://www.facebook.com/suedwind.at/posts/3437969129615718 and on large-scale public events on 
the climate crisis: https://www.facebook.com/suedwind.at/posts/3334391229973509.                                                                                                                                                                                           
 
VIDA, Portugal - started an online communication campaign along with a local communication agency 
in Portugal, that was selected in September. Instagram was selected as main communication channel 
(www.instagram.com/1planet4all_pt). Our strategy was to involve different digital influencers to join 
1Planet4All movement by accepting one challenge related to climate action in their daily lives. By 
November, first campaign “You Are The Change” with the participation of 6 digital influencers (called 
"Planetchangers" produced their own content related to 1Planet4All) was started. Through these digital 
influencers, 1Planet4All had participated in 3 live talks on Instagram by invitation of these young 
influencers. Until December, the Instagram 1Planet4All Portugal has 501 followers. Throughout the 
digital campaign on Instagram 1Planet4All PT, we have reached 27 459 people (posts and stories), with 
a total of 721 likes and 20 comments. 
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WELTHUNHERHILFE (WHH), Germany – has set up a landing page and posted some first social 
media postings on Facebook and Instagram. Number of info graphics about climate change and so-
called weekly challenges that were posted on social media to motivate lifestyle changes 
(vegetarian/vegan diet, waste reduction, resource saving measures). Over 165.000 people reached on 
Instagram and Facebook. 370 visits on landing page 
 
ACTED, France – set up a specific project webpage, as well as dedicated project social media channels 
on Facebook, Instagram, Twitter and YouTube - supported by planning and monitoring tools as well as 
guidelines. The regular online activity implemented through our social media channels enabled us to 
reach out to 32 857 people from February to end December 2020. The development of our audience in 
these channels will enable us to capitalise on it and strengthen our outreach when launching our national 
campaign in Year 2. 
 
CONVERGENCES, France – as the European and French communication campaigns are planned to 
begin in Year 2, most of the communication actions about the project implemented during the reporting 
period were focusing on the promotion of activities (events) reported hereby under A1.2 and A3.2, 
which topics were: the 5 years of the Paris Agreement on Climate Change, zero waste, sustainable food 
and “media and climate”. These events were opportunities to communicate about 1Planet4All, and 
significant results have been achieved on A.1.1,   as 191 625 people have been reached on the various 
social media. 
 
 
A1.1.2 Organize and participate in public events involving youth 
Due to the Covid-19 situation, pretty much all public events planned had to be changed into the online 
events when possible. National lockdowns and governments’ restrictions led to the situation when many 
public events including summer festivals, exhibitions, fairs and so on were prohibited and people could 
not gather anywhere. Furthermore, schools and universities were closed down. Organizing some online 
public events proved to be challenging as public is not too keen on connecting to such events online in 
their free time (especially, when young people and students have to spend so much time online).  
 
However, the following was achieved: 
 

57 digital (& physical) events for 318.581 youngsters and multipliers 
 
We believe that the situation will stabilize soon, and we will be able to continue with events in public 
spaces. Some organizations dedicated this period to preparations – preparing guidelines for university 
events including content and format, mapping and selection of universities. Moreover, we were building 
our capacities in organizing online events, learning possibilities of online tools and selecting best 
possible ones.  
 
11.11.11., Belgium - supported the (online) Global Climate Strike on April 24th, initiated and 
organized by young climate activists (Youth For Climate, Students for Climate, and extinction Rebellion 
Youth).  As part of the online programme, 11.11.11 organized a Solidarity Session on climate activism 
in times of C-19: ‘Why should we not lose sight of the climate crisis right now? How can we keep the 
fight for climate justice on the agenda during the pandemic? What actions are still happening in the 
world? And which links do we see between the two global crises?’ 114 youths and multipliers were 
participating in this inspiring online session. The Global Climate Strike Online was also supported by 
video (together with Climate Coalition Belgium). The Dutch version was cross posted by 11 
organizations and shared by 5 organizations; the French version was cross posted by 11 organizations 
and shared by 7. The video reached 74,5K people and had 16.5K views on Facebook. On November 
16th, there was originally planned screening of the documentary 'Thank you for the Rain' (Julia Dahr) 
accompanied by additional program (talk with a young Belgian climate activist (students for climate), 
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video messages from a climate activist in the Philippines and 2 slam poets). However, the screening was 
cancelled and postponed. Instead, the movie was shown via a Vimeo link and viewed by 69 people.  
 
FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland - on June 5th, Fridays 
for Future Poland (Młodzieżowy Strajk Klimatyczny - MSK) organized meeting with prof. Szymon 
Malinowski, one of the most prominent Polish climate change scientist and protagonist of the movie on 
climate change: It’s ok to panic. Topic of the debate was about climate change education and lack of 
media covering the problem. „1Planet4All” project assistant was invited to participate in the debate, 
altogether with prof. Malinowski. No. of people reached during events: 105. No. of people reached 
through social media and activity on social media (FB, Instagram, Twitter etc.), 5300 views on FB. No. 
of YouTube views of project videos: 6216. On June 6th, CEO organized youth festival - OPPM 
(Nationwide presentation of youth projects). This event is held traditionally every year by CEO in 
Warsaw. This year due to COVID it was held online. There were few online activities in shape of 
webinars, workshops and a game for youths and teachers. Newsletter with the invitation for the festival 
was sent to: 29730 people. 172 people took part in the meeting on Clickmeeting event. No. of people 
reached through social media and activity on social media (FB, Instagram, Twitter etc.): 64 153. No. of 
people reached through other campaigns (e.g. poster): newsletter: 29730, game: 233 
 
CEO took part in the climate game for the event “Noc Bibliotek/Night of the libraries” and at the  
meeting on Clickmeeting. There were Youtube recording and posts on Facebook. There were 400 
participants. Youtube - 57views, Facebook: 621.  Between September 28th and 29th, XXIV National 
Conference of Didacticians of Natural Science took place with the main topic "University and school 
nature education in the face of global change". Michał Szczepanik, one of the members of Youth 
sounding board prepared a workshop "Critical thinking competences in climate education" during the 
session: How to teach about climate change?. There were 68 people participating in the conference.  
 
Meeting in SDK (community centre in Warsaw) took place online on November 19th,  as part of Global 
Education Week The topic was: “Climate change: from knowledge to action” presenting effective ways 
of climate communication. 
 
Furthermore, CEO online workshop on climate change for the pupils from editorial boards took place 
on November 13th. The workshop was conducted by the member of sounding board – biology teacher 
and CEO trainer. There were 12 pupils present. On October 5th, initial training for the participants of the 
course. The training was conducted by the project coordinator and communication officer - Joanna 
Humka and by specials from naukaoklimacie.pk climate change knowledge populariser Anna 
Sierpińska. 136 participants took place. On October 12th, initial training about mentoring for participants 
of the course was held with two mentors from our sounding board to introduce mentoring for youth 
groups preparing materials about climate change. Because of covid the meeting held online. TOTAL 
participants: 61 
 
CEO also organized webinar “Can you change the world with the word? Knowledge that leads to action. 
Meeting with journalists”. Guest attending were Patryk Strzałkowski (Gazeta.pl) who is professionally 
focused on climate change, Joanne Czeczott, editor in chief the magazine that empowers girls “Kosmos 
dla dziewczynek” and Anna Mikulska, journalist freelancer focused on migration. Participants on Zoom: 
121 + 19 Facebook. 
 
CESVI, Italy - organized an online event on 12th of November called "Cambiare il futuro (Changing 
the future)". Cesvi invited to speak some young representatives from the Sounding Board and a Science 
communicator from the organization "Italian Climate Network". Giampaolo Musumeci, Radio 24 
journalist, and all the guests talked about the complexity of climate change as a global threat and the 
ideas to tackle it effectively. The event reached 2203 people through live streaming in Facebook and 
Youtube. It was promoted on social media, through an email invitation and on its blog: 
https://www.cesvi.org/notizie/cesvi-presenta-cambiare-il-futuro-levento-online-sulla-crisi-climatica/ 
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CONCERN WORDLWIDE, Ireland – 21 Climate Change workshops were delivered to 150 students 
schools that highlighted issues ‘driven’ by Climate Change including Migration, Hunger and 
Livelihoods. The aim of these presentations was to raise awareness and encourage participants to 
develop ideas for action on Climate Change both individually and collectively. A training for 35 Youth 
Workers in Development Education Programmes was conducted in order for them to work directly with 
their own young people on the issues caused by Climate Change and delivered this training with Youth 
Work Ireland, Tipperary. Concern participated in one public event which was a Climate Change Fair in 
University College Cork, an opportunity to promote the campaign and get to meet interested members 
of the public. We organised a Make the Planet Cool Again Climate Conversation webinar, as well as 
attended and contributed to climate webinars, networks and training sessions organised by the National 
Youth Council of Ireland, the Stop Climate Chaos coalition other organisations.  
 
CONVERGENCES, France – organized one large online summit "Five years of the Paris Agreement 
on Climate Change: are we finally ready to make History?" with national (viewers in 8 of the 13 French 
Regions) and international (viewers in Brussels and Wallonia Belgian Regions) outreach. The online 
live event occurred on December 17, 2020, at the occasion of the fifth anniversary of COP21 and the 
adoption of the Paris Agreement on Climate Change. The topic of the event was the young generations' 
mobilisation against climate change and the challenges that the EU and the States worldwide face in 
order to reach the Paris Agreement's targets. After the live event, the recording of the event was broken 
down into five (5) shorter videos, and uploaded on a YouTube channel (see A.1.5). 
 
MONDO, Estonia – organized 1 online lecture at “Me and Climate” lecture series with the topic 
“Climate Justice” - 1.5h lecture and discussion about how climate change and environmental protection 
is viewed in Global South. 22 participants live on Zoom, 339 views later (FB and Youtube). 2 online 
lectures with youth from Kuristiku High School on youth climate movement, lecture by Fridays for 
Future representative plus discussion. 45 youth participated at the sessions. 11 youth went on to do their 
project work on the topic, guided by project education coordinator (Op1.3). Moreover MONDO 
organized 3 workshops: on September 22nd Climate Change and Migration Workshop at Federation of 
Estonian Student Unions' Summer School attended by 29 people, on September 17th Youth Climate Day 
during Matsalu Nature Film Festival attended by 139 people and on November 17th Climate Change 
workshop at Viimsi Gymnasium attended by 17 people.  
 
PEOPLE IN NEED (PIN), Czech Republic - organized a public debate on “Why (not) to teach about 
climate change”. The event took place on 4th March in Prague, and was attended by 40 people, mainly 
teachers, university students and educational professionals. In April PIN launched the traditional comics 
competition for pupils of all ages. The overall topic for this year was “Growing hope” and it focused on 
stories of climate change mitigation and adaptation. The competition closed in October followed by an 
exhibition and a comics workshop for pupils. On 10th November PIN held the Global Climate Summit 
conference for youths and teachers which was adapted to the online format due to the pandemic. The 
overall topic was Climate Change and Water. The conference had two parts: (1) moderated morning 
session with guest speakers, certification ceremony of new Global Action Schools and movie screening 
(Thank You for the Rain, Julia Dahr, Kisilu Musya, 2017); and (2) afternoon session consisting of six 
webinars for teachers on the topic of how to teach about climate change and related issues. PIN also 
created a follow-up lesson to the movie to be used at schools after the screening. There were 152 unique 
participants and the event had 367 views on that day (it was possible to watch it without the registration 
via stream on the FB page of PIN). By the end of 2020 the Summit recording had a total of 5 600 views 
on PIN FB page. PIN organised a comics competition for pupils and students with the topic „Growing 
hope“ covering the stories of climate change mitigation and adaptation. A total of 186 authors entered 
the competition with 111 comics (some were created in cooperation). Unfortunately, due to the 
pandemic there were less participants than usual, and we had to organize the vernissage online on our 
website. The winner ceremony took place on 10th December online on Zoom and was moderated by 
Bio Masha. 23 participants (mainly awarded students and their teachers) attended the ceremony in 
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Zoom, others watched it online on FB stream (611 views in total). On the 19th November an online 
public debate took place on "Climate change facts and myths". The event was organized in cooperation 
with Impact HUB Climate Challenge programme during the Global Education Week. Online streaming 
was attended by 319 unique visitors and had 513 views. 
 
CLOVEK V OHROZENI, Slovakia – organized online public events (due to Covid_19) as part of the 
One World Festival. One of the main topics was centred around climate change. Clovek v ohrozeni 
organised 11 online movie screenings of documentary movies showing different stories and experience 
related to climate change. From documentary movie 2040 which shows the possible solutions to CC 
already existing in the world, through the story of Great Green Wall led by African Union to stop 
desertification, until the Czech documentary movie Grief about environmental grief in climate 
movement. Total selection of 11 movies registered 2703 views, with estimated number of people 5406 
(2 persons on average per one registration). Furthermore, 10 public events were organized online as 
well. A television studio for festival guests was created where people could discuss different aspects of 
climate change from decarbonisation of economy, through sustainable eco-tourism, sustainable farming 
workshop, environmental grief to online lecture given by Graeme Maxton, economist, author and former 
president of Club of Rome. Some events were dedicated to film professionals about sustainable movie 
industry, we held online reading of climate poetry and workshop on upcycling, while all merch and 
promotional material was upcycled.  
 
Another major public event was also an art exhibition called VOLBA2050. It was organised in major 
art space Nová Cvernovka, together with climate initiative Nestrácajme čas. Visuals, videos, text, 
objects, paintings, poetry were part of this installation. It was installed in the end of October and will be 
available until end of February 2022. It has its online version www.volba2050.world, educational 
materials are being produced about this art exhibition. Unfortunately, series of "lockdowns" due to 
Covid 19 affected the installation from the very beginning and we couldn't invite masses of people to 
attend. Exhibition should move after Bratislava to Košice and perhaps other different cities across 
Slovakia. Part of the festival was focused on young people in schools, who could watch a documentary 
movies Action and then debated online with activists and journalists about taking direct action in 
fighting climate change. 
 
SUDEWIND, Austria – on June 6th, as a result of regularly held climate emergency meetings of active 
groups was held in Graz. Südwind co-organised and implemented a joint climate information point 
where informed interested people about the project and about Südwind offers in terms of climate 
protection. The other involved groups were represented, some in person and some with information 
material. The information point had the motto "another world is possible" and it united several groups 
and NGOs active in climate protection.  On average about 20-35 people per minute passed the 
information point by feet or bike, so the point was it was perceived by a lot of people (in 4 h more or 
less 5000 people). The number of people who really came to talk with us and took information material 
and informed themselves was much lower (about 80 persons). On July 4th, action day for climate justice 
was organized, which was organised as a result of regularly held climate emergency meetings of active 
groups in Graz. On September 25th, another climate justice info point was held and Südwind participated 
on earth strike in Vienna and Graz. On October 1st, on the occasion of "day of coffee" in Graz, 
1Planet4all was presented. Between October 2nd and 4th, another info point was held in wear fair festival 
in Linz. Between October 6th and 8th, Südwind took part in LCOY (Local Conference of Youth) with 
the info point. Participation in the major events led to networking with young actors in climate 
protection. Contribution to the awareness raising in terms of the urgency of action and rethinking. 
Engaging young people, get them to participate in different fields/initiatives and also get to know like-
minded people to connect. Strengthening existing initiatives in climate protection of young people. 
 
VIDA, Portugal - presented online the 1Planet4All project to 30 agriculture students in a class of 
Climatology from the Agriculture School of Polytechnic Institute of Viana do Castelo. In this online 
session, it was presented the project, allowing them to share their questions and to open a space for 
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debate. At the end, they were challenged to think in one climate-related action to introduced in their 
daily routines and that that they could present to the classroom along with the curricular 
work/presentation for the Climatology subject. 
 
ACTED, France – mapped universities and student associations all across the country, shortlisted 6 
universities based on a set of defined criteria (such as the presence of sustainable initiatives onsite, of 
student associations active on green issues, and of curricula focused on sustainable development, 
international solidarity, and inclusive economy), then initiated contacts with them. We also defined 
format options (both in-person and online) for our future 6 university events. 
 
 
A1.1. 3 Build structured relations with the media for an evidence-based outreach around Europe 
This activity was very strongly affected by the Covid-19 situation which not only pushed other topics 
aside but as well as made impossible to support journalists’ trips to developing countries to gather 
material and produce media outcomes on climate change issues and bring voices from the Global South. 
Therefore, most of the media activities were postponed to the following years. First year of the project 
was mostly dedicated to building or maintaining relationships with media, media networks and 
broadcasting companies and to discussions about future cooperation. Some partners decided to dedicate 
this time to hire communication agencies to support joint campaign and help them with communication, 
media outcomes, and promotion of project activities.  
 
In a nutshell, the following was achieved during yr1: 
 

526 actions taken (organisation of press conferences, workshops, production of info kits etc.) for the 
benefit of 914.094 youngsters and multipliers 

 
 
ACTED, France - worked on mapping existing contacts and foreseen targets amongst the French 
media. This exercise was conducted in parallel with the preparation of the French Campaign and its 
reflection on formats, channels and potential external support. Furthermore, ACTED launched, 
conducted and finalized the first Opinion Poll on young people and climate change, through an external 
provider (Ifop), resulting in the publication of a complete report available here: 
https://www.acted.org/wp-content/uploads/2020/11/117428-rapport-de-sondage-vf-1.pdf. The Poll 
focused on measuring the youth’s level of knowledge (and knowledge gaps) on climate issues, their 
assessment of key stakeholders to tackle climate change (e.g. impact of governmental/local/EU policies, 
role of citizens, CSOs, firms…), measuring their commitment towards climate and its forms, and finally 
checking with communication channels and formats they most favour. The aim was to gain a better 
understanding of youth’s views and attitudes on climate change, and to have more background 
information to support the preparations of our activities, particularly for the communication campaign.  
On November 5th, an online event promoting the opinion poll was launched, while the report was further 
distributed via Ifop's mailing list (1578 recipients, mostly media contacts) as well as on their website 
and social media channels. An interview on the Poll was also published in Ifop's newsletter on 27/11/20. 
Moreover, articles about the poll were published in media and in Convergences’ publication Sustainable 
Solutions Barometer.  As a result, a total of 11 087 people were reached with the Poll results.  
 
MONDO, Estonia – has started cooperation with Estonian National Broadcasting and gave input for a 
TV series “Maailmapäästjad” (transl. Saviours of the World).  
 
PEOPLE IN NEED (PIN), Czech Republic has started dialog with journalists and media houses. PIN 
has produced 3 media supplements about Climate change. One in economic newspapers Hospodářské 
noviny (145 000 readers), one in daily newspaper Blesk (135 00 readers) and magazine Sedmicka 
(251 630 readers). Total reach 823 630 people. 6 articles were produced with total reach. PIN held 2 1 
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workshops for journalists. In cooperation with Czech climate platform “Klimatická koalice” and based 
on initiative from ECF, a breakfast for journalist was co-organized on the topic of “humanitarian 
impacts of climate change and extreme weather”. The event aimed on education of journalist of the 
impacts of changing climate took place on the 9th of July, and as speakers were invited 
Michal Žák (meteorologist from Faculty of Mathematics and Physics of the Charles University), Marek 
Štys (Head of humanitarian programmes of PIN), Kateřina Velíšková (Caritas CZ), 
Michaela Pixová from Klimatická koalice and Barbora Chmelová from FoRS (Czech forum for 
development cooperation). The event was attended by 8 journalists from media such 
as Hospodářské noviny, Blesk, Seznam zprávy, Aktuáně.cz, Deník N and other media. The content of 
the events and main issues discussed were as well shared on PIN social media.   
 
CLOVEK V OHROZENI, Slovakia – has prolonged cooperation with media outlet Hospodárske 
noviny (print and online) in our special section HN Globálne (HN global). Clovek v ohrozeni produced 
3 articles about climate change. 2 online workshops for future journalists at the University of Comenius 
in Bratislava were organized. One was about climate change, science, conspiracies and illusions led by 
expert Juraj Mesík. Another was about global Sustainable development challenges. Furthermore, 6 
workshops were organized for journalists and students of journalism with its media/news partner 
Hospodárske noviny in their internal education system called HN Global Academy, which Clovek v 
ohrozeni helped to establish. During the workshops expert guests addressed the issues of causes and 
consequences of climate change, green public procurement, economy transition (European green deal), 
global taxation system from the perspective of sustainable development and data, official development 
assistance of Slovakia and how it relates to sustainable development. Guests were Lucia Kiss, director 
of Slovak Agency for International Development Cooperation, Ondrej Kopečný from Charles university 
in Prague, Irena Jenčová, journalists from euractiv.sk who covers topic of energetics and EU green deal, 
Juraj Mesík, analysts of global trends who used to work for World bank and Jozef Kubinec, procurement 
expert from Ministry of interior affairs. 20 articles were produced covering climate change with our 
partner Hospodárske noviny. Some of the articles were prepared by students of journalism as their final 
work during the university course for journalists at the Comenius university. 
 
FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland - prepared material for 
young journalists "Przewodnik po klimatycznych redakcjach szkolnych", prepared by journalists from 
our sounding board. The material serves as a guide for youth to organize the editorial boards in schools 
and prepare articles about climate change. Material is a part of the support in the on-line course. It was 
promoted by newsletter sent to 183 people and promoted on social media. So far it has 561 unique users. 
CEO published 2 professional articles and one podcast. One article in Polityka.pl popular weekly 
periodic on August 19th and in print - “Dyrektor Szkoły” on October 10th.  The magazine is targeted to 
school principals. CEO made one Podcast for Tygodnik Powszechny. Reach: 96 readers + 6000 
subscribres + 1057 listeners= 7153. Social media reach:16725. 18 articles written by youths that 
prepared it in the framework, as a result of work in Pupils Editorial Boards, created together with 
teachers participating in the online course, and as a result of mentoring and actions taken by teachers. 
(posts on Facebook, articles in schools press etc)  
 
SUDWIND, Austria - On April 24th, press release on climate strike was published. In order to 
contribution to better understanding of media representatives of the impact of climate change at global 
level and of the urgency for individual and collective action with regard to climate justice, a press release 
about the project and climate specific issues was sent to media on June 29th - the action day for climate 
justice. It was sent to 44 media houses, respectively 110 journalists. On September 17th, another press 
release was sent to media about the Austrian world summit in Vienna. It supposed to raise awareness 
about the impact of climate change and the importance of hearing the voice of the global south and the 
voice of the young generation on the climate crisis. It was sent to 22 media houses, respectively 55 
journalists.  
 



CSO-LA/2019/410-122                                                        February 1st – December 31st, 2020 
 
 

 
15 January 2016  
Annex 6a model interim report c3h5_interreport_en.doc                                                                         Page 12 of 
4 
 

 
A1.1.4 Develop digital devices and tools 
In the beginning of the project, it was decided not to develop new project webpage due to the 
maintenance and updates after the end of the project. The project landing page will be established on 
PIN website www.peopleinneed.cz. It will not only serve as promotion of PIN project activities but as 
well as guidepost to partners project microsites. Most of the partners are using their national websites 
and social media which has already established viewers and followers and therefore impact can be much 
higher. However, some partners developed dedicated project microsites or social media channels to 
promote the project and project activities. Information about the project is also promoted on Alliance 
2015 website as 6 of project partners are part of this NGO network.  
 
In a nutshell, the following was achieved during yr1: 
 

307 initiatives taken to build structured relations with the media for an evidence-based outreach 
around Europe reaching 333.205 youngsters and multipliers 

 
 
PEOPLEIN NEED (PIN), Czech Republic - has started to work on the project landing page that will 
be incorporated in PIN official website and will be ready in spring 2021. In the meantime, PIN promoted 
the project on its website. PIN also prepared a small site about how we help people in developing 
countries to adapt to climate change and what kind of programmes we implement. 243 visits.  
 
ACTED, France - advanced on internal preparations for the Digital Application, regarding its core 
promise to the users (i.e. incite them to become ‘Champions for the Climate’), content to be provided, 
gamification system to be put in place (relying on scoring, badges, etc.), as well as user paths to foresee. 
So far, we are now in the process of recruiting an external provider, to develop the tool. Information and 
presentation about the project are also presented in a specific project webpage on Acted website.  
 
CLOVEK V OHROZENI, Slovakia - have selected documentary movie Mr.Toilet, which is about 
WASH and climate change. We have produced an informational material for people to learn more about 
the issue and with tips on how to lead debate with other people about this issue after the movie. We have 
also organised an online video debate with two experts from the field, one who was working as 
development worker in Uganda on WASH projects and one working with marginalised Roma 
communities in Slovakia. The idea of this is not to watch documentary movie, but to organise screenings 
for others. Out of 314 registered people 217 organised events for average 4,42 other people (it was 
during corona restrictions). We plan to build on this experience and use it in building our tool in the 
upcoming months. 
 
CONCERN WORDWIDE, Ireland – does not have any dedicated micro site and the project is 
promoted via social media channels. Concern received 4652 impressions for our Tweet on the 1Planet 
Climate Conversations webinar in December, over 1400 impressions for follow up tweets on the event, 
and received 4652 impressions for our Tweet on the 1Planet Climate Conversations webinar in 
December, and over 1400 impressions for follow up tweets on the event.  
 
MONDO, Estonia – established project microsite. It was established towards the end of the year 1.  
 
WELTHUNHERHILFE (WHH), Germany – established project micro site. For now, it contains 
basic information about the campaign and the context. It is planned to be a starting point for all 1Planet 
activities and will be further designed to fit the needs of the campaign. 370 visits on landing page. Over 
165.000 people reached on Instagram and Facebook  
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VIDA, Portugal – promoted the project on its organizational website and social media channels. And 
later developed project micro site to promote content and related project activities. VIDA decided to 
focus mostly on Instagram as main social media channel for their audience.  
 
FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland - information about the 
project is placed on the website www.ekologia.ceo.org.pl. This website contains all the information and 
materials connected with climate education, updates from the actions, invitation to courses, webinars, 
recruitment process to the programme. The project is presented on the separate micro site. The 
information about all the activities connected with the programme are posted on: the Facebook channel 
of CEO (29400 followers) Facebook of Global Education (2932 followers) and Facebook group, and 
CEO newsletter with information about recruitment to the programme. (29652 receivers). No. of people 
reached through social media and activity on social media (FB, Instagram, Twitter etc.): 115 208. No. 
of people reached through other campaigns (e.g. poster): newsletter: 31388. Project websites visits: 
11662: 8800- project website, 2862-CEO website.  
 
On April 22nd, CEO organized online festival for Earth Day. For this event, a special site was used 
together with the  Padlet used by festival participants.  There were 260 groups of pupils who participated 
in the festival. 
 
In September CEO started first edition of the online course for teachers. The programme was named: 
1Planet4All - Razem dla klimatu! It has its website and newsletter as a form of communication with 
participants. A teacher who takes part in the programme becomes the Supervisor of a group of pupils, 
with whom she conducts a youth project on climate protection. The aim of this activity is to set up and 
run a School Climate Editorial Team. 183 teachers joined the programme. CEO decided to use 
newsletter 1Planet4All. This newsletter sent to the participants of the course, as a way to inform about 
the tasks, sending materials, showing the planning etc. 6 newsletters sent to 183 recipients - participants 
of the course. 
 
On November 16th and 21st during the Global Education Week virtual festival, special website was 
prepared, where CEO publish task every hour. Participants could use Padlet to answer the tasks. There 
were 4 thematic days: SDG, limate change, migration, sustainable development and ecology.  
 
SUDWIND - established project micro site on the Südwind Homepage. Homepage views:195.  
 
 
 
A1.1.5 Develop one joint and various national documentary clips/movies to be screened online or TV 
(with the involvement of youth idols/celebrities/influencers when possible) 
As the idea of this activity is to produce documentary clips/movies either in our own capacities or in co-
operation with national TVs, filmmakers, documentary makers, and national youth idols/ celebrities/ 
influencers and to be screened online, cinema or on TVs, this activity was very much influenced by the 
Covid-19 situation as we were not able to travel and send filmmakers to developing countries to gather 
necessary materials. The time was dedicated mostly to discussions and planning with potential film 
makers, influencers, selecting topis, and locations and hoping that we will be able to move forward with 
this activity in the following years of the project. If we could not develop our own products, some of the 
partners at least tried to get licences to already existing videos or movies and promote those or develop 
videos that involve traveling to developing countries and are more connected to local climate change 
issues.  
 
In total, during yr1: 
 

17 videos produced, screened online during events & campaigns 
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FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland – 3 films in Polish and 
with English subtitles were produced - Edukacja globalna w szkole/ Global education in school. This is 
a film inviting teachers to join programmes of global education. Ty też mozesz działać na rzec zklimatu!/ 
You too can act for climate! is film showing groups of pupils from two schools and FFF, who took some 
actions in CEO climate programmes. Ucz się, mów, działaj!/ Learn, speak, act! - this film is about CEO 
way of introducing climate education. There are 3 steps: earn, speak and act. 
https://www.youtube.com/watch?v=yUPX5e96dqo&t=12s 
 
MONDO, Estonia – was able to get licences for 5 movies (Anote's Ark, Thank You for the Rain,  
Generation Greta, Lowland Kids, Climate Change: Facts). All films were translated and subtitled into 
Estonian and available for viewing on Mondo's documentary film database. Films borrowed from the 
system 40 times. There were 2 documentary movie screenings of ‘Generation Greta’ during Matsalu 
Nature Film Festival (MAFF). It was attended by 139 participants. 5 videos on climate change were also 
procured from young creatives to be used in the campaign for youth creative competition in 2021. 7 
youth were involved in creating the videos. 
 
CLOVEK V OHROZENI, Slovakia - developed video recording from debate about WASH and 
climate change in Slovakia and Uganda with two experts on WASH projects. This video was 
disseminated online and will be used as accompanying video to online tool for documentaries. Another 
video was developed during this project period. It was made by experienced documentarists Dorota 
Vlnová and Jana Bučka (who have done documents about environment before) and the concept was 
about "Message from the future". Slovak and Czech activists, experts and scientists in this video are 
describing what their life is in 2050, in the future in which climate change devastated our eco systems. 
This video is a part of Climate change exhibition Volba2050.world in art space Nová Cvernovka.   
 
11.11.11., Belgium - in May 2020 Jan De Deken pitched his research project (documentary) that he will 
make for Belgian television (Vranckx & De Nomaden) and Knack, a famous Belgian magazine. The 
documentary supposed to focus on the impact of climate change in Zambia and about climate activism 
of young Zambians. He produced a series of 5 mini documentaries to be screened online and on social 
media in a national campaign in 2021. He also produced a mini documentary about Béatrice Phiri, a 
former radio journalist and climate activist. This mini documentary series will be screened online and 
offline, in schools, on events. We also wanted to have a mini-documentary made of Jinky esguerra, a 
young climate activist from the philippines (by local crew). Due to C-19 restricitions in the Philippines, 
it was not possible to produce the video of a young climate activist in Zambia. The production is 
scheduled in Jan 2021 (depending on C-19 measures) 

CONVERGENCES, France – decided to create information videos of the online event organized on 
December 17th and of the Youth We Can! Apero on November 18th.  

• Video 1 of the playlist ("L'Accord de Paris, Grands enjeux et défis avec Jean Jouzel"): 152 
views 

• Video 2 of the playlist ("Conversation Audrey Pulvar"): 731 views 
• Video 3 of the playlist ("Le climat, une Histoire de Jeunes?"): 183 views 
• Video 4 of the playlist ("Témoignage de Pierre Larrouturou et presentation Global Citizens' 

Assembly for COP26"): 83 views 
• Video 5 of the playlist ("L'Europe et les autres grandes puissances seront-elles à la hauteur de 

leurs engaements pour le climat?"): 132 views 
 
Total number of views of the videos edited following the online event on December 17: 1281 
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Total number of views of the videos edited following the online Youth We Can! Apero on November 
18: 35 views 

Op 1.2. - A new generation of 147 940 young leaders in 12 EU MS has been inspired, trained and 
up-skilled to become agents of change and encourage their peers and decision makers to take 
action in their daily lives to fight climate change and to strive for structural change 
 
All project partners started to work on development of information and education materials for youth, 
students, teachers and multipliers. Some will be used also in the following years of the project. The 
whole development process, meetings with potential experts, schools, universities and other 
stakeholders were affected by Covid-19 situation and got on hold. Various promotional and information 
materials for young people outside of formal education started to be developed– and will be further 
promoted at public events, if the situation allows, some was already promoted on social media and 
project microsites. We were able to organize online workshops for students and young people. Covid-
19 pandemic again highly affected organization of climate gatherings and retreats as the idea of these 
activities is to get people together and face to face and learn from each other. Furthermore, it was 
difficult to hold discussions with schools and universities, looking for possible young people to 
participate. 
 
A1.2.1 Develop and disseminate information and education materials for youth (digital and printed) 
All project partners started to work on development of information and education materials for youth, 
students, teachers and multipliers. Some will be used also in the following years of the project. The 
whole development process, meetings with potential experts, schools, universities and other 
stakeholders were affected by Covid-19 situation and got on hold. We also run educational workshops. 
Various promotional and information materials for young people outside of formal education started to 
be developed– and will be further promoted at public events, if the situation allows, some was already 
promoted on social media and project microsites. In cooperation with external experts some partners  
already conducted  research or surveys among  young people  on  the  global  competences  with  focus  
on  the  topic  of  climate  change (knowledge  of  social  implications,  adaptation,  “climate  injustice”  
between  developed  and developing  countries,  impact  on  migration  etc.,  attitudes,  awareness  of  
their  self-efficacy, willingness to act). These studies will serve as a baseline studies that will help us to 
focus the toolkits and trainings. The results will be promoted. 
  
In a nutshell, the following was achieved during yr1: 
 

A package of diversified (mainly digital) material was prepared, including 2 audio-visual lectures, 2 
educational kits, flyers & promotional material, press kits (with infographics, memes etc.), and 
disseminated during the events organised. 2389 hard copies were distributed, in addition to the digital 
copies. 

 
 
PEOPLEIN NEED (PIN), Czech Republic - has started the preparation of three educational toolkits 
for teachers and youth focused on the topic of Climate Change and Active Citizenship. The assessment 
of needs of teachers and youth towards climate education and research about existing Czech and foreign 
toolkits and methodologies was done. Toolkits will be created and piloted in cooperation with teachers, 
educational experts and other experts who will be part of the expert group. PIN has opened a year-long 
training programme for teachers and school teams based on the Active Citizens methodology (AC). The 
training programme will run from September 2020 till May 2021 and we expect 8-10 school teams to 
take part in it. The methodology of AC will be used in the context of tackling climate change on local 
level, important part of the training is community project lead by participating youngsters. PIN run small 
campaign in the week around the Earth Day (April 22), but it was open also for weeks later at least to 
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the World Environmental Day (June 5). The basic idea of the campaign was the preparation of new AV 
lessons with environmental topics (screening documentary films + educational material + project days 
focused on SCP / sustainable consumer behaviour). A new set of AV lessons will be distributed (to 7000 
students) in second year of the project (3 new climate related documentary movies with educational 
material). Those sets will be part of the new campaign in April 2021 (Earth Day) and will be suitable 
also for distance learning. 1500 students participated in the campaign (number of views and downloaded 
materials, social media coverage). Additionally, PIN conducted procurement procedure and selected 
agency Green Dock to conduct public survey which will be finalized in spring 2021. The survey focuses 
on climate change perception, value orientation and perception of Covid-19 in relation to Climate 
change. The sample size is 875 youngsters in the age 15 - 35; the survey will be done for the entire 
Czech population (sample size 2000 respondents total).  
 
11.11.11., Belgium - launched the tender procedure for the development of an educational toolkits for 
teachers about climate change, migration (and media literacy). VRIJPLAATS (Artevelde high school, 
Ghent) was selected for collaboration on educational toolkit which will be developed in year 2.   
 
ACTED, France – a presentation brochure about the project was created and disseminated by email to 
focus group participants and potential CSO partners – reaching out to 59 people so far. ACTED worked 
on the development and consolidation of partnerships with education structures (universities and 
journalism schools) and CSO partners (climate organisations, football structures and youth movements) 
as well as ongoing discussions about the materials (themes and formats). First visual materials to 
promote the outcomes of the Poll in 7 infographics were diffused via social media channels. A list of 
material to be produced and used for the campaign, the Application, as well as the partnerships referred 
to above, is also currently being compiled, classified under different themes and formats. 
 
FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland – conducted an external 
research on the global competences of youth in connection to climate change, their knowledge of 
understanding, actions they are willing to take, what actions should be taken from national point of view, 
etc. CEO organized workshops for groups of pupils. Two persons from our Youth sounding board - 
teachers and trainers, ran the workshops for 14 groups. The aim of the workshop was to teach critical 
reception of media messages by showing students the mechanism of manipulation, to show the methods 
of work needed to find reliable information, to develop their own ideas for using media materials in 
creating their own projects. 
 
CESVI, Italy - delivered an online package of materials for teachers and educators on Google 
Classroom in October 2020. This material should help teachers and educators in their efforts to teach 
about climate change, active citizenship and Agenda 2030 (mostly SDGs like 2, 11, 13 and 15). Teachers 
from all over Italy had the opportunity to register on the platform and download all the materials for 
free. In November an online webinar (code mheucg4) for teachers was organized in order to explain to 
them how to use the materials and all their potential. 50 teachers attended the webinar. At the moment 
482 teachers are registered on our online course and they will use the materials & activities with their 
students (9640 - estimate). Plan is to further promote with other materials and activities this spring and 
again next autumn. Cesvi promoted its educational activities on social media (see A1.1), on its blog. 
 
CONCERN WORLDWIDE, Ireland - developed introductory materials such as a power point 
presentation, training modules and social media ads needed to promote the campaign with schools and 
interested teachers, youth organisations and youth workers. Concern currently has a network of 35 youth 
workers who are interested in working with us and a network of 15 schools and teachers. 12 Climate 
Change workshops were delivered to schools that highlighted issues ‘driven’ by Climate Change 
including Migration, Hunger and Livelihoods. The aim of these presentations was to raise awareness 
and encourage participants to develop ideas for action on Climate Change both individually and 
collectively. Training for 35 Youth Workers in Development Education Programmes was conducted in 
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order for them to work directly with their own young people on the issues directly caused by Climate 
Change and delivered this training with Youth Work Ireland, Tipperary. 1 online package for teachers 
and educators was created and disseminated in September. Concern conducted the Attitudes and 
Behaviour youth survey and will be taking the relevant findings and developing, with the input of youth 
workers, appropriate education materials that will be disseminated in schools and youth groups around 
the country in the following year.  
 
MONDO, Estonia – delivered 1 teacher training on February 27th and 28th on climate change with 27 
participants and another teacher training on climate justice (1 session) was carried out November 3rd for 
environmental education teachers. In total 33 participants. Exhibition Cool Landscapes by Silvia 
Pärmann about climate change in the Arctics adopted for the project use. The exhibition was displayed 
at Matsalu Nature Film Festival and is now available for the schools to borrow form Mondo. 2 
educational materials have been developed: A simulation game on climate justice, based on film Anote’s 
Ark; and lesson plan for film Generation Greta. Progress has been made with adopting the Climate Call 
card game to Estonian context. The agreement for production was signed in January, 2021.  
 
CLOVEK V OHROZENI, Slovakia - produced an educational-material for teachers about impact of 
climate change on family of farmers in Kenya. The documentary movie Thank you for the rain was 
used. This material was disseminated to teachers with documentary movie during corona restrictions 
and closed schools. It was disseminated to 300 schools. Another educational material about taking action 
in order to fight climate change was produced. This material had two parts, one methodological and 
another one informational. It was centred around the story of young activists in Poland trying to get 
attention to coal energy and its link to climate change. The story was portrayed in the documentary 
movie called Action. This movie along with educational material has been distributed in the schools in 
the end of the reporting period. Clovek v ohrozeni also produced an educational material for media/news 
about difference between climate change/climate changes and why is important to understand difference 
in the press coverage. Clovek v ohrozeni was also focused on educational material to Climate change 
exhibition and preparation of the cooperation with Gymnasium Púchov and local school solutions which 
we will develop together with this school. 
 
VIDA, Portugal has contracted technical expertise to develop educational contents that will be used in 
the workshops with university students. As a result, the manual Climate Speakers was developed. This 
manual was designed to support the atelier “Climate Speakers” under the activity A.1.2.2.; also adapted 
to be used by any young people who want to learn more about climate change impacts, and how to 
communicate it within their communities. Some promotional materials were developed (badge, 
ecological bag, reusable water bottle, an organic shampoo and a bamboo teeth brush) to compose a 
1Planet4All kit that was delivered to the digital influencers on Instagram that have accepted the online 
challenges 1Planet4All. This 1Planet4All Kit was delivered to 12 young digital influencers. 
 
SUDWIND, Austria – due to Covid-19 situation and the impossibility to participate in large public 
events only 200 flyers on climate justice were developed and disseminated. The distribution of the 
climate challenge posters, which are to be worked on by teachers with their classes in school, is 
postponed to year 2. Totally 500 Flyers developed, 300 Climate challenge posters for in total 100 classes.  
 
WELTHUNGERHILFE (WHH), Germany - started to work on development of the online escape 
game with the selected agency. After a successful testing phase of possible scenarios, it was possible to 
decide on a storyline and quiz formats that resonated with the target group. The chosen agency started 
constructing the online version of the game and months of weekly check-ins, testing of the game and 
further adjustments were made. The game is in its final phase of corrections and ready to be published 
in the second week of February 2021. As first marketing measures, there will be social media postings, 
newsletter entries, an ad in an influential teachers' magazine ("didacta Magazin"), banners on the 
website, an article in WHH's own fundraising magazine and ads posted to most relevant platforms. There 
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will be an Instagram story filter offered as well. In February 2021, the concept phase for a classroom 
edition of the game will start. The exhibition is expected to be ready for travelling in April 2021. While 
interactive elements are already being designed, a virtual reality component might be added later on. An 
article about climate change and the 1Planet4All campaign was published in an educational magazine 
about mobility aimed at pupils. Circulation: 15.000 
 
 
A1.2.2 Organize climate gatherings (boot camps/summer camps/retreats) for youth gaining access to 
reliable and evidence-based information on climate change, using social media responsibly and 
promoting campaigning actions at local level 
The climate gatherings and retreats are intended to inspire, train and mobilize young leaders together to 
organize initiatives by themselves or to take part in third parties’ actions promoting public debates on 
climate change and also these actions should promote and enable mutual peer learning and working 
together. As the idea of this activity is get people together face to face and learn from each other, it was 
again highly affected by Covid-19 situation that made really difficult discussions with schools and 
universities, looking for possible young people to participate. Even though, most of these gatherings are 
planned for the following years including Climate camp organized by Suedwind, the Covid-19 situation 
slow down preparation and forced us to postpone some of the activities even planned for year 1.   
 
In a nutshell, the following was achieved during yr1: 
 

8 initiatives taken (territorial paths, workshops, camps etc.) for youths to gain access to reliable and 
evidence-based information on climate change, involving 1.210 youths 

 
 
ACTED, France - exchanged with other French CSOs working on climate issues, such as CliMates and 
On est prêt, in order to gain a better understanding of existing tools and formats, as potential sources of 
inspiration for these types of events. Findings from the focus groups organised from April to August 
2020, as well as the Poll results (cf. A1.3), also contributed to our internal preparations for these future 
gatherings. Furthermore, ACTED started to work on guidelines to define the journalist workshops and 
the future field missions for student journalists; mapped journalism schools all across France and 
shortlisted towards 4 from that list to be contacted in order to build partnerships with them; all while 
building up a list of experts/speakers for the workshops.  
 
CESVI, Italy – created 2 active citizenship paths in Bergamo and Milano, involving 2 high schools and 
138 students. Due to the Covid 19 situation, all lessons are being delivered through the zoom platform. 
Each active citizenship path will be made by 3 different school actions/methodologies: participatory 
territorial planning, peer to peer learning, communicating climate change. Cesvi is also started to prepare 
a Youth Academy with ENACTUS and punto.sud. The Academy will take place online in February 
2021 and it will end with a public event on the topic "youth entrepreneurship and projects for a 
sustainable planet".  
  
CONCERN WORLDWIDE, Ireland – conducted a survey of 1,100 youth in Ireland on attitudes and 
behaviours to Climate Change. Respondents ranged in age from 18-35, were a mix of urban and rural 
and 42% male, 57% female and 1% preferring not to state. The survey will form the bases for content 
into education materials and overall messaging of the campaign as well form a 'baseline' for the 
campaign.  
 
CLOVEK V OHROZENI, Slovakia – organized summer school which happened in August and it was 
a success. Clovek v ohrozeni had to adhere to many restrictions, many lastminute cancelations, but 
nevertheless more than 70 people applied and 18 participated from selected 25. These 18 young people 
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wrote genuinely positive feedback to Summer school with few of them saying "this week has changed 
their lives." 
 
SUDWIND, Austria - has initiated further talks on the joint planning and implementation of a climate 
camp and similar events called Tipping points. The idea of Tipping point is to empowering people in 
social movements and offering tools to active people. A small online version of the Tippping points was 
already carried out in November 2020 with a total of 160 participants and co-financed by Südwind.  
 
VIDA, Portugal - prepared some of these activities with the two partners, which were selected 
according to their solid experience with youth activities on Climate Change, and a large connection with 
national networks of research, municipalities and sustainable initiatives/projects that are taking place in 
Portugal - which can be valuable for a broader impact of 1Planet4All. In the weekend of 5th-6th 
December 2020, a reforestation action (2 days) took place in a field station for teaching/research on 
Ecology of University of Lisbon  located in Alentejo, a rural area of Portugal that is suffering from 
climate change impacts. In this place (Herdade da Ribeira Abaixo) it is being developed an EU LIFE 
Project in order to adapt this landscape to the Climate Change (this project is conducted by the Center 
for Ecology, Evolution and Environmental Changes from University of Lisbon). 30 students 
participated. During the weekend, the young people have planted 1050 native trees in a deforested area, 
and have learnt about ecosystem regeneration, adaptation to climate change, the multifunctionality of 
plants and their importance in forestation actions. Before the reforestation action, the youth have 
received some preparation training (several online videos) - in these training, it was presented 
1Planet4All project and some of its activities and it was talked about the importance of this action in the 
context of this place and the measures needed for its success. In these videos have participated 1 person 
from VIDA-1Planet4All, 1 person from the partner of the activity (2adapt), and 2 researchers from the 
Center for Ecology, Evolution and Environmental Changes from University of Lisbon that take part in 
this LIFE project. After this activity, the young participants have received a small questionnaire by 
email, which was answered by more than a half of them: 50% of the young people have sentenced that 
this activity contributed to increase their willingness to climate action. It was foreseen to start the atelier 
“Climate Speakers" for 50 university students from universities of Porto in November 2020 (in 
partnership of Faculty of Arts and Humanities – University of Porto). Although it was postponed due to 
the fact that this University has suddenly prohibited any extracurricular activities taking place in the 
spaces of University. Once it was all prepared to develop this atelier in physical presence (workshops), 
we have started to prepare contents for an online course that will start by the arch/April2021. 
 
WELTHUNGERHILFE (WHH), Germany – organized two climate workshops. One took place in 
February in front of students aged 14-18 and the second workshop took place in June, virtually, as part 
of the Young Waterkant Festival and was visited by students aged 14-22.  43 students took part. In order 
to gain ideas for a possible digital workshop tool / eLearning elements, WHH participated in a climate 
hackathon. The so-called "Climathon" allowed us to offer a challenge and we decided to talk about green 
influencers and how we can attract or even generate them, how it might be possible to enable young 
people to work as green influencers themselves. Although the hackathon was not meant to attract our 
main target group, we did manage to address a quite big group of young entrepreneurs and pitch the idea 
of the 1Planet4All campaign to the crowd. There was a lot of networking going on and the event, though 
virtual, turned out to be very successfull and extremely interesting. 505 participants reached during 
challenge pitch and/or challenge during 24 hour hacking event 
 
 

Op 1.3 - At least 26 380 European young people in 12 EU MS have developed concrete ideas and 
taken action to tackle climate change and its related issues 
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Having engaged and then up-skilled young people on climate change, we will then be keen to explore 
innovative ways to support young people in their concrete ideas to tackle climate change. Most of these 
are planned for the following years of the Action. However, to support these actions and serve as 
advisory body, we have started to work on establishing youth sounding boards in project countries. Due 
to the unstable and ever evolving situation with Covid-19, it has been difficult for many partners to 
establish these youth sounding boards yet. Part of the support is also sub-granting to third parties. These 
grants supposed to provided support to initiatives that are relevant for the project, with the aim to 
promote the active youth engagement, different modalities were identified in the approved project 
proposal to fund relevant initiatives taken by youths, and/or taken to promote the youths’ engagement 
on the 1Planet4All themes. In cooperation with punto.sud, we have outlined a way to identify – together 
with the partner in charge of the financial support – the most effective model of financial support (in 
terms of procedures & processes to follow to award the funds). Even though, most partners have this 
component in their activities / budgets in yr2 and yr3, the pandemic greatly affected the project activity 
planning in year 1.  
 
 
A1.3.1 Create national relevant youth sounding boards among partner countries to influence activities 
and messaging of the campaign 
The idea of the youth sounding boards is to get together people already involved in different climate 
change initiatives, who can serve as advisors for youth. The sounding board members will be called to 
advise the campaign and to open collaboration and partnerships with youth organizations as a concrete 
contribution to effectively spreading the messages of the campaigns and reaching broader numbers of 
young people. Due to the unstable and ever evolving situation with Covid-19, it was very difficult for 
many partners to establish these youth sounding boards. Furthermore, as the situation did not allow to 
follow originally prepared strategy and implementation of the activities, it was difficult or sometimes 
impossible to get these youth sounding boards on board.  
 

During yr1, youths sounding boards established in 6 countries involving a total of 60 youths 
Total number of meetings held: 19 

 
 
ACTED, France – due to the unstable situation within universities caused by the Covid-19 outbreak 
and its related constantly evolving restrictions, the youth committees at national and university levels 
could not be put in place so far. However, progress was made in their preparation (in order to enable 
implementation in the next period) – a concept note was developed defining the setting, composition 
and functioning of the National Youth Committee as well as the university youth groups, and their 
articulation together. First exchanges with university representatives was held. During our first outreach 
towards university representatives, these structures were also presented as one of the key activities to be 
implemented within future partnerships.  
 
AYUDA EN ACCION, Spain – established sounding board in June 2020. It is composed of 9 members 
from the different project target groups: youth between 15 and 35 years-old: three secondary students 
form part of this board. They are all highly engaged with development issues and one of them plays an 
active role on Fridays for Future activities in Alicante, Spain, multipliers: this group includes a young 
entrepreneur with volunteering experience in Ayuda en Acción. The board also counts with the 
participation of three Spanish journalists specialised in climate change, development and human rights 
issues. So far, the Youth Sounding Board has been periodically informed via email of the evolution of 
the project and their members have also took and active role in advising the team on topics such as: 
project visibility kit, Spanish landing page, potential campaign messages and targets, among others. On 
the 7th of November the second board meeting was held. Communication updates of the project were 
discussed and further explained the details and ways of participation regarding two of our main 
Education outputs: the digital toolkit for young activists and the debate league.  
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CLOVEK V OHROZENI, Slovakia - has not created sounding board. Initial idea to work with young 
people from summer school was not possible to materialised. However, new cooperation with young 
people is being developed right now and in the first half of the year of 2021 they should not only be a 
part of sounding board, but also a team which will execute communication campaign in the spring of 
2021. 
 
FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland – established youth 
sounding board and first meeting of the group was held online on May 22nd. The meeting was the first 
occasion to present the project, explain the roles of each member of the board, present the timetable. We 
gather some opinions about the materials already existing in our last CEO programme of climate 
education, which will be useful for following materials. 21 people participated in the meeting, besides 
3 people from CEO (13 teachers experienced in global education and youth projects, 3 scientists focused 
on climate change, 4 journalists who write about different aspects of climate change, 1 Fridays for Future 
activist). Second board meeting was dedicated to the preparation of project called “1Planet4All - Razem 
dla klimatu!” (Together for climate). The programme for schools started on September 15th.  As a result 
we invited teachers, journalists, scientists and activist form Fridays for Future to join the sounding board 
and create the materials and shape the programme with us. Our sounding board is named “Advisory 
group”. The teachers work in the group preparing the materials and they consult the materials between 
each other. Next 2 day meeting took place on the July 17th and 19th  in Wilga. The meeting was organized 
together with another EU programme: Iam European. The group consisted of 19 persons from the 
sounding board. There was 3 short meeting of board members. One in September aimed on preparing 
the journalists to work as mentors for pupils. It was conducted by two teachers from the advisory group, 
who has a great experience in work in CEO programmes. 5 journalists from the advisory board took 
part. Two meetings took place on the 4th and 11th of December. One aimed on evaluation of the latest 
course actions: materials published for the course and actions proposed. Members of the board were 
working on Concept board to develop some recommendations for the next step, and new edition of the 
course. Second meeting aimed on finding the concept to develop materials to be prepared as a tool to 
use films in schools. As a result of the meeting, every member had an idea of his own scenario for the 
lesson with the film. Now all of them are working to develop 10 materials. 
 
CESVI, Italy - set up a Sounding Board that includes representatives from different organizations and 
youth movements (Fridays for Future, WWF Young and UNCTAD). Cesvi in the Terms of Reference 
encourages all SB’s members to share information and best practices in order to find a common ground 
to start a conversation and new opportunities to collaborate. Cesvi managed to develop the relationship 
with all the young activists involved in the SB. They worked together for the national campaign and the 
online event in November 2020. At the moment they are collaborating with Cesvi for the territorial paths 
as speakers and for the upcoming event in February 2021 (See 2.2).  
 
Fondazione punto.sud, Italy - participated in some (virtual) meetings with CESVI and Enactus to 
explore – first – and then discuss the collaboration within the project. Enactus, an Italian CSO part of 
an international network, is highly committed to promote the youths’ sustainable entrepreneurship in 
Italy and, through its teams network in 19 Universities in Italy, is a relevant stakeholder. It is to be 
clarified that the meeting was organised together with punto.sud as a follow-up of the contacts 
established during the 1Planet4All formulation phase and previous collaborations between punto.sud 
and Enactus, and aimed at putting solid grounds to the synergies between 1Planet4All and 
NOPLANETB. 
 
CONCERN WORLDWIDE, Ireland - the training and upskilling Youth leaders on Climate Change 
methodologies has begun and forming of the Advisory Panels/Youth Sounding Boards started. Concern 
promoted the idea of advisory panels and have received expressions of interest from 12 individuals. 
Campaign officer facilitated two Climate Change Presentations to existing Advisory Panels for the 
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NYCI and Jigsaw (Youth Mental Health Organisation). The grants process, of advertising for qualified 
youth organisations and selecting those capable of delivering the greatest impact will be undertaken in 
2021.  
 
CONVERGENCES, France - no Convergences World Forum held during the reporting period. It was 
planned to be held in September 2020 but has been postponed due to the impact of Covid-19. This 
activity is now planned to take place in September 2021. 
 
SUDWIND, Austria – established its which had its first test run of a youth sounding board online 
meeting. In this first meeting we passed on first information about the project and the young people gave 
us suggestions regarding active groups and influencers they know as well as possible public events we 
can participate in. This sounding board meeting was organised as a nationwide meeting and was 
composed of 10 of young people (20-35 years). The meeting brought valuable information about how 
young people want to be reached by public events they attend and which influencers they know. 
Furthermore, it was agreed how they can contribute to the effective dissemination of the campaign 
messages and following activities in order to reaching a larger number of young people. 3 more youth 
sounding board meetings (2 online, 1 offline) took place. In these meetings the young people gave us 
feedback regarding the climate challenge posters and the climate justice flyer we designed. An exchange 
arose about their motivation for climate action, their needs in context of support for reaching their goals 
and what actions they want to see taken. Furthermore, possibilities for future cooperation in the course 
of the project were discussed.  The sounding board meetings were organised as three regional meetings 
and were composed of 10,5 and 9 young people (20-35 years) with activist and student backgrounds.  
 
11.11.11., Belgium – started collaboration with Globelink, a member organization specialized in 'youth', 
2 meetings were organized with a diverse group of climate activists (youth for climate, XR, students for 
climate, Climate Express, independent climate activists). Main topics discussed were How are they 
looking at the future of climate activism, what needs they feel and where the project can support them 
(in their activism). These meetings are seen as a 'pre-examination' of the establishment of a 'stable' youth 
sounding board in February/March 2021.  
 
VIDA, Portugal - has compiled active youth groups on climate action and other possible partners and 
contacted with some of them to meet with us to present the project, and to listen to their needs and 
challenges they are facing. The sounding board has not been created yet, although VIDA has been 
working with some youth groups that are being involved in some of our actions (for example, the young 
influencers involved in the digital campaign and the university youth groups involved in the 
reforestation activities). 
 
MONDO, Estonia - no sounding board formed yet. The initial plans to use the Youth Environmental 
Board organized by the Ministry of Environment did not work out, so we are looking into setting up a 
new board in 2021. 
 
PEOPLE IN NEED, Czech Republic - settled the expert board in cooperation with 5 major Czech 
environmental NGOs (TEREZA, Lipka, Chaloupky, Fakta o klimatu, NaZemi) and Teachers association 
"Teachers for Climate". The aim of the board is to design web page about Climate Change education 
targeted on teachers. Two meetings were organized (31st October and 9th November) and first proposal 
of the design was created. The web page should be finished in the second semester of Y2.   
 
 
A1.3.2 Support youth mobilization and actions in their communities 
The idea of this activity is to support concrete initiatives of individuals and youth organizations in their 
countries. As this activity is mostly designed to follow activities under Result 1 and 2 after having 
engaged and then up-skilled young people on climate change, we will move to explore innovative ways 
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to support these young people to deliver their concrete ideas to tackle climate change. Part of this activity 
is also sub-granting to third parties. These grants supposed to provided support to initiatives that are 
relevant for the project, with the aim to promote the active youth engagement, different modalities were 
identified in the approved project proposal to fund relevant initiatives taken by youths, and/or taken to 
promote the youths’ engagement on the 1Planet4All themes. Many operational details could not be 
included in the approved project documentation and will be defined during the project implementation 
(in case, with the approval of the EC – if and when necessary). Therefore, the role of punto.sud was 
outlined in the project in a way to identify – together with the partner in charge of the financials support 
– the most effective model of financial support (in terms of procedures & processes to follow to award 
the funds). This is believed to maximise the contribution to the project objectives and will allow learning 
(and capitalising) on the experience, either on what actually worked or on what did not to promote the 
engagement of the project target group. Even though, most partners have this component in their 
activities / budgets in yr2 and yr3, the pandemic greatly affected the project activity planning in year 1. 
All partners had to re-adjust their planning basing on the restrictions of movement imposed in the 
respective countries. Even if the financial support to third parties was launched (and completed) by one 
partner organisation only (11.11.11), the exchanges of punto.sud with partners continued throughout the 
reporting period on the modalities to be followed to select the third parties, to manage them and to make 
sure of their contribution to the achievement of the overall project. 
 
In a nutshell, this is what was achieved during yr1: 
 

1 sub-grant awarded and implemented  
11 initiatives taken to support youth mobilization and actions in their communities reaching 41.074 
youths  

 

Fondazione punto.sud, Italy - elaborated and shared within the partnership some key outlines on the 
financial support to third parties in 1Planet4All, for partners to ensure the full compliance of the 
initiatives they will fund. Key basic information was provided on the eligibility of organisations that 
may get financial support, on cost eligibility and on the modalities to be followed to award financial 
support, on the reporting requirements, on visibility etc. In addition, an ad hoc support was provided to 
those partners (WHH, 11.11.11 and CESVI) who already started outlining the financial support during 
the reporting period, to discuss the best (and more effective) arrangements to be taken to make sure of 
the full compliance with the EC management rules. 

ACTED, France – this activity was planned only from Year 2 onward, and as such was not launched 
in the reporting period. However, the following preparations steps were undertaken. First, exchanges 
between ACTED and Fondaction du Football (a foundation with a social and sustainability focus, 
backed by the French Football federation) provided some first sources of inspiration regarding potential 
selection criteria and promotion of these initiatives, for the youth community grants. ACTED worked 
on preparing first draft guidelines on the grants and their selection criteria, exchanged with external 
CSO partner Fondaction du Football to further discuss synergies with their own grant system for football 
teams, as well as flagged this opportunity towards their network in a public presentation (done online 
on 30/09/20) towards local training centres’ referents. We also prepared first draft guidelines for the 
student grants, as part of our preparations for university partnerships, and presented them to our 
university contacts in the first exchanges. 

CONCERN WORLDWIDE, Ireland - prior to the start of the 1Planet4All campaign, Concern was 
well placed to engage young people on the issue of Climate Change, as we have been a longstanding 
member of several campaign organisations on Climate Change, including Stop Climate Chaos, the 
National Youth Council of Ireland and Coalition 2030. Concern used these established contacts to plan 
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and promote the campaign over the reporting period. The grants process, of advertising for qualified 
youth organisations and selecting those capable of delivering the greatest impact will be undertaken in 
2021. 

CONVERGENCES, France – Four Youth We Can! events were held. Three on-site and one online 
during the second French lockdown. The first one was organised on February, 12 in La REcyclerie, a 
bar in Paris and gathered 46 participants; second one on September 9th, in La REcyclerie, a bar in Paris 
and gathered 22 participants around three speakers on the topic of "zero waste". The third one was 
organised on October 14th, in La REcyclerie, a bar in Paris gathered 35 participants around three speakers 
on the topic of "sustainable food". The last one was organised online during the second French lockdown 
on November 18th and gathered 36 participants around three speakers on the topic of "media and 
climate".  

MONDO, Estonia - in cooperation with Tallinn University start-up Proovikivi, which is aimed at youth 
and student groups, we have provided a climate change related challenge to the groups and are ready to 
support them with info and mentoring. Due to the COVID, no youth groups have signed up. We will 
come back to the cooperation once the situation has normalized. No progress has been made on the sub-
granting, except that in the framework of another DEAR project, we have developed the guidelines, 
application and reporting forms for sub-granting, which can easily be adopted to the 1Planet4All 
subgrating procedures. We intend to make the first call public in Feb / March 2021. 

PEOPLEIN NEED (PIN), Czech Republic - First cycle Who else? programme for civic engaged youth 
(we provide mentoring, workshops, meeting with experts) was successfully completed despite the 
difficulties of the pandemic. The final meeting was postponed and finally held online on the Zoom 
platform on October 21. Not all teams managed to complete their own documentaries, so we prepared 
alternative mini-projects, so called collective environmental films from student's shot (from their 1 week 
challenge), a total of 2 short films were created and the basic idea was to become aware of human over-
consumption on the planet. 22 students and 4 teachers participated. Gratias Tibi Award - the ceremony 
for youth inspirational projects and initiatives of young people took place on September 21 in Prague, 
under strict anti-covid measures. This year we have prepared new category focused on environmental 
projects. During spring 2020 a total of 18 environmental projects and initiatives applied for the award. 
The winner has already been chosen from these nominees by an expert jury and will be supported to 
continue its project. Environmental category won project Transfer Station (Přestupní stanice), which 
uniquely links the issue of circular economy, urban and social issues. A total of 18 environmental 
projects were submitted, the award was presented by the director of PIN, the gala evening was filmed 
by Czech Television and had a huge media response. 

CLOVEK V OHROZENI, Slovakia - was forced to postpone the activists weekend activities due to 
Covid-19 restrictions. Important part of this type of activity is networking and building relationship 
between young people and we deemed it really impossible to do it online. Moreover, Clovek v ohrozeni 
built a platform for volunteers during One World Festival. These people volunteered in organising 
events, by translating, by creating content and communication. They work with different online tools 
and engage with us in order to raise the issue of climate change. In 2020, PIN SK has a bit less volunteers 
than planned due to Covid 19 restrictions and online nature of the festival. 

SUDWIND, Austria - got in contact with groups of young people whose workshops they want to 
support. For example, with a group of young people from Vienna who do transformative educational 
workshops on sustainable activism on socio-ecological transformation (e.g. work for a good climate, 
climate crisis and economic growth, alternatives for a good life for all) with participants at the age of 
14-25. Or with the climate wanderes a group of young people who are going to walk through Europe 
including the holding of workshops on their way with people in order to examine, understand and 
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connect peoples persceptions and issues on climate change. A group of young people (Radix) was 
supported to do transformative educational workshops on sustainable activism on socio-ecological 
transformation with participants at the age of 14-25. 3 online workshops were held (1.  
#FlattenThe...Economy: degrowth as an answer to the "corona crisis"? 2. Thinking work differently? 3. 
"Growth at last") with groups of students and participants of a voluntary environmental year seminar 
between 18-25 years. 36 people participated.  

11.11.11., Belgium - gave financial support (and other support, when needed) to the organisers of the 
Climate Festival in Antwerp (14-18 october 2020). Klimaatfestival Antwerpen was organised by 
Troebel vzw, founded by Maïté D (1995) and Julia (1997). "The festival takes a cultural-philosophical 
look at climate change by highlighting various aspects of (the impacts of and positive solutions to tackle) 
climate change, stimulating the imagination. This imagination is crucial for the realization of a green 
future. The objective of #KfA20 is to stimulate young people to participate as active citizens in realizing 
a green and social future in an accessible, cultural, philosophical and motivating way." The primary 
target group was young people from 15 to 30 years old. By anticipating on the C-19 situation (and a bit 
of luck), the festival was able to go ahead corona-proof. Lectures became Podcast episodes; workshops 
became video tutorials; Films/documentaries and performances were screened/played twice instead of 
once. They developed a website with a simple system to reserve tickets free of charge. During the 
festival, maximum effort was put into safety. 37 youths were directly involved (as organisers, volunteer, 
photographer, catering), of which 75% female (estimate); 758 physically attended the 4 day-festival of 
which  +50% female (by estimation); they had 1889 unique website visits; 2095 listeners of the podcasts 
(the reach will be updated next months); the Facebook-event reached 25764 youths. A comprehensive 
narrative report and evaluation by the organizers is available in Dutch.  

FUNDACJA CENTRUM EDUKACJI OBYWATELSKIEJ (CEO), Poland – started to build 
framework on climate education.  Part of the framework is online course. So far 4 materials are 
developed for the framework: guide and scenarios. As a result of the activities that youths participated 
in terms of framework, 63 pupils’ editorial boards were created, with 623 pupils. There were 376 
meeting of editorial board. Part of it was a number of actions called 'A Nigt of journalists' in schools. 
The aim was to promote the climate change topic of Pupils editorial board was working on. There 
were19 initiatives prepared by pupils that took place during Global Education Week. Because of Covid 
the schools were closed, and all the actions took place online. There were meetings with experts or 
journalists, movies screening, debates, lessons for younger pupils, meetings with parents. We support 
two actions by remunerate experts to take part in the event.  
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2.3. Logframe matrix updated  
Submit an updated version of the Logframe matrix, highlighting the changes eventually introduced  
 

  Results chain Indicators 
Baseline  Current value  Targets Sources and means of 

verification Assumptions 
(incl. reference year) yr1 (Feb-Dec 2020) (incl. reference year) 

O
ve

ra
ll 

 o
bj

ec
tiv

e:
   

Im
pa

ct
 

Raise awareness 
and critical 
understanding of 
European youth in 
12 EU member 
states about climate 
change as a global 
threat to achieving 
the Sustainable 
Development Goals 
and inspire their 
active engagement 
in concrete actions 
for safe, inclusive 
and “climate-
smart” 
communities 

i.  EU citizens’ awareness on 
SDGs and knowledge about 
SDGs 

i.  Awareness: 41%, 
Knowledge: 12% 
(Eurobarometer 2017) 

the indicator will be 
measured starting from 
yr2 

i.  EU citizens’ 
awareness on SDGs 
45% by the end of the 
project and knowledge 
about SDGs 14% by the 
end of the project 

i.  ii. iii. Data and 
statistics on knowledge 
and awareness on 
SDGs, produced by 
OECD, Eurobarometer 
and AIESEC 

  
ii. Awareness on SDGs of EU 
youths 

ii. 45% (AIESEC 
Youths Speak, Global 
report 2016) 

the indicator will be 
measured starting from 
yr2 

ii. Awareness of EU 
youths on SDGs 48% 
by the end of the 
project 

  

iii. EU citizens’ perception of the 
priority of protection of the 
environment and the fight against 
climate change in the EU action 

iii. 50% 
(Eurobarometer, 2017) 

the indicator will be 
measured starting from 
yr2 

iii. Perception of 
priority perceived by 
53% of the EU citizens 

  

Sp
ec

ifi
c o

bj
ec

tiv
e(

s)
: 

ou
tc

om
e(

s)
 

Foster the active 
citizenship of 
European youth to 
address Agenda 
2030, by enhancing 
the sense of inter-
dependency, 
personal 
responsibility and 
solidarity between 
developed and 

i.     No. of actions launched by 
multipliers (excluding action on 
the internet) 

i.=0 

In the frame of the 
activities launched in 
yr1, initiatives were 
taken by 19 youths (as 
multipliers) 

i.  At least 180 
initiatives are proposed 
by youths by the end of 
the project 

i.  Proposals elaborated 
by youths, google 
analytics, project 
monitoring reports 

The agenda 2030 and 
the fight against climate 
change are high in the 
political agenda at the 
EU level 

ii.    Lessons learnt (on sense of 
responsibility) shared through the 
project channels to raise the 
youths’ sense of responsibility 
from month XII 

ii.=0 
the indicator will be 
measured starting from 
yr2 

ii. At least 24 lessons 
learnt and good 
practices are shared and 
disseminated (through 
the project web-based 
channels) 

ii. Google analytics, 
pools launched through 
web-based channels, 
monitoring reports and 
final evaluation report 

The priority for fighting 
against climate change 
is felt as high by youths 
and EU citizens in 
general 
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developing 
countries for a 
sustainable future 
for all 

iii.  No. of people / multipliers 
who confirmed that participation 
has increased their awareness and 
critical understanding of the topic 
iii. No. of concrete actions taken 
on internet (excluding social 
media) 

iii.=0 
the indicator will be 
measured starting from 
yr2 

iii.   At least 70% of 
the respondents show a 
significant degree of 
appreciation on the 
relevance of activities 
to promote a change in 
their lives (of the 
respondents, 70% are 
female and 30% male; 
all below or equal 35 
years) 

iii. Pools and related 
reports 

  
O

ut
pu

ts
 

O1: Enhanced 
understanding of at 
least 8 555 000 EU 
young people in 12 
EU MS of the 
impact of climate 
change at global 
level, including the 
impact on 
migration, and of 
the urgency for 
individual and 
collective action.  

i.  No. of people reached during 
events (including webinars and 
workshops) 

i.=0 

226.028 youths were 
reached during digital 
& physical events 
(indicatively 70% 
female), including the 
national campaigns 
implemented in 5 
partner countries. 

i.   Indicatively 19 
million youths are 
reached in the 12 
partner countries by the 
joint & national 
campaigns, by the end 
of the project 
(indicatively 70% 
female – age below 35 
years) 

i.  Project evidence & 
reports including, 
among others, 
attendance lists, 
minutes, photo/videos, 
google analytics, online 
surveys, press releases 
etc.) 

The organisation of 
simultaneous events by 
the project is not 
hampered by the 
unavailability of youths 
(and are organised 
considering their 
schedules) 

ii. No. of public events 
(including webinars and 
workshops) organised to enhance 
youths’ understanding on relevant 
issue 

ii.=0 

315 events were 
organised (including 
workshops, talks, 
debates) to enhance 
youths understanding 
on climate change-
related topics 

ii. Approx.220 public 
events (among which 
races, debates, 
competitions, 
exhibitions etc.) are 
organised in the 12 
partner countries, 
involving directly at 
least 950.000 youths by 
the end of the project 

ii. Project evidence & 
reports including, 
among others, 
attendance lists, 
minutes, photo/videos, 
google analytics, online 
surveys, press releases 
etc.) 

Journalists, media and 
local authorities keep 
their commitment high 
in supporting youths 
and inclusive, 
sustainable lifestyles 

iii.  No. of articles written / 
publications (made as 
consequence of project)  

iii.=0 

94 articles were written 
& published (in on-line 
form / hard copy) 
reached 887.833 people 

iii.    At least 10 
articles are published in 
each partner country by 
the end of the project 
conveying simple 
messages on complex 
topics (enhancing 
youths understanding) 

iii.     Press releases, 
google analytics, 
articles published, 
project monitoring 
reports 
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iv.  Project websites visits  iv.=0 

(Partners') project 
website pages 
/microsites recorded 
24.834 visits  

iv.   The project 
landing page provides 
information on the 
project activities and 
links to the partners’ 
websites (for details on 
activities at partner 
country level) 

iv.     Google analytics 

  

v.     No. of YouTube views of 
project videos (youtube, vimeo 
etc.) 

v = 0 

163.481 people viewed 
the 17 videos prepared 
in the frame of the 
project 

  v. YouTube statistics 

  

vi.  No. of people reached 
through social media and activity 
on social media (FB, Instagram, 
Twitter etc.) 

vi = 0 

646.324 reach and 
37.386 views on FB; 
8.614 views on 
Instagram 
38.984 views on 
Twitter 
55.520 impressions on 
Twitter 

  vi. FB statistics 

  

  Results chain Indicators 
Baseline  Current value  Targets Sources and means of 

verification Assumptions 
(incl. reference year) yr1 (Feb-Dec 2020) (incl. reference year) 

  
  
  
  
  

 
vii. No. of people reached 
through audio-visual media (e.g. 
TV and radio) 

vii. = 0 
6.400 people were 
reached through radio 
and TV 

    
  

 
viii.           No. of people reached 
through other campaigns (e.g. 
poster)  

  

95.308 people were 
reached through other 
channels (e.g. festival 
games, newsletters etc.) 

    

  

 No. of social media posts viii. = 0 

404 posts were made 
(of which: 172 on 
Facebook, 100 on 
Instagram, 9 on 
LinkedIn, 113 on 
twitter) 
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O2. A new 
generation of 147 
940 young leaders 
in 12 EU MS has 
been inspired, 
trained and up-
skilled  to  become 
agents of change 
and encourage their 
peers and decision 
makers to take 
action in their daily 
lives to fight 
climate change and 
to strive for 
structural change 

i.  No. of people / multipliers who 
confirmed that participation has 
increased their awareness and 
critical understanding of the topic 

i.=0 

Surveys organised in 2 
main events (online 
course for young 
teachers & activists 
from youth 
organisations; youths 
initiatives) - 
respondents: 207 people 
(23% males, 77% 
female) confirmed their 
increased awareness 

i.  At least 30 events 
are organised for 
approx. 150.000 youths 
and multipliers (below 
or equal 35 years, 
indicatively 70% 
female and 30% male) 
to be inspired and take 
action by the end of the 
project 

i.  Project reports, 
attendance lists 

Youths perceive the 
sense of urgency in 
fighting climate change 
and turn it to positive 
and constructive 
attitudes and 
approaches 

ii. Materials are prepared, 
disseminated and used in 
activities mobilising, inspiring 
and upskilling youths 

ii.= 0 

A package of 
diversified  (mainly 
digital) material was 
prepared, including 2 
audiovisual lectures, 2 
educational kits, flyers 
& promotional material, 
press kits (with 
infographics, memes 
etc.), and disseminated 
during the events 
organised (see outreach 
under O1). 2389 hard 
copies were distributed, 
in addition to the digital 
copies. 

ii. At least 4 kits, 1 
educational manual, 4 
factsheets, brochures, 
booklet, escape games 
etc. are prepared (hard 
copies and web-based 
channels) to involve 
and expose at least 
200.000 youths   

ii. Kits produced, 
distribution lists, google 
analytics and ad hoc 
pools. 

  

O3. At least 26 380 
European young 
people in 12 EU 
MS have developed 
concrete ideas and 
taken action to 
tackle climate 
change and its 
related issues 

i.  At least 25 actions (in support 
of youths initiatives) are 
positively implemented and 
enhance youths actions to fight 
climate change 

i.=0 

1 sub-grant awarded 
and implemented (+ 
other youths initiatives 
supported) 

i.  All 25 selected 
actions complete their 
initiatives and 
contribute to the overall 
project objectives  

i.  Reports on the 
actions promoted (from 
selection to the activity 
reports) 

Enough young people 
engage actively and are 
interested to take action 

ii. Youths sounding boards (with 
at least 5 members in each partner 
country) are in place in all partner 
countries starting from month VII 

ii.=0 

Youths sounding boards 
established in 6 
countries involving a 
total of 60 members 
(60% F, 40% M). 
Total number of 
meetings held during 
yr1: 19 

ii. 12 sounding 
boards, with at least a 
total of 200 members, 
are regularly consulted 
during the project 
implementation 

ii. Steering Committee 
meetings proceedings 
and internal monitoring 
reports 

Innovative ideas are 
promoted by youths to 
attract their peers (and 
others) to promote 
further engagement and 
inspire sense of 
responsibility and 
interlinkage on the fight 
to climate change 
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iii. Number of youths mobilised 
in initiatives taken by youths 
and/or to promote youths’ actions 
(e.g. campaigns, exchanges, 
community initiatives etc.) 

iii. = 0 

660 youths mobilised in 
initiatives taken by 
youths and/or to 
promote youths actions 

iii.   At least 1.500 
youths are involved 
directly in initiatives 
that mobilises / reach 
indicatively 50.000 
youths, by the end of 
the project 

iii. Project monitoring 
reports, final evaluation 
reports, google 
analytics and ad hoc 
pools 

  

A
ct

iv
iti

es
 

A1.1 Create a joint 
European 
communication 
campaign in 12 EU 
MS in cooperation 
with an 
international 
advertising agency  

Means: 

  

      

The messages conveyed 
by the joint campaign 
and the national ones 
are clear and are fully 
targeted to the youths  

A1.2 Organize and 
participate in public 
events involving 
youth 

What are the means required to 
implement these activities, e. g. 
staff, equipment, training, studies, 
supplies, operational facilities, 
etc.  

  

      

Positive messages on 
the fight against climate 
change and on safe, 
inclusive and resilient 
communities attract the 
attention of journalists 
and media  

A1.3 Build 
structured relations 
with the media for 
an evidence-based 
outreach around 
Europe 

Costs 

  

        

A1.4 Develop 
digital devices and 
tools 

What are the action costs? How 
are they classified? (Breakdown 
in the Budget for the Action) 

  

        

 

  Results chain Indicators 
Baseline  Current value  Targets Sources and means of 

verification Assumptions 
(incl. reference year) yr1 (Feb-Dec 2020) (incl. reference year) 
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A1.5 Develop one 
joint and various 
national 
documentary 
clips/movies to be 
screened online or 
TV (with the 
involvement of 
youth 
idols/celebrities/infl
uencers when 
possible) 
 
(related to O1) 

  

  

      

  

A2.1 Develop and 
disseminate 
information and 
education materials 
for youth (digital 
and printed) 

  

  

      
There is no other major 
global events diverting 
youths attention on the 
topics dealt by 
1Planet4All 

A2.2  Organize 
climate gatherings 
(boot 
camps/summer 
camps/retreats) for 
youth gaining 
access to reliable 
and evidence-based 
information on 
climate change, 
using social media 
responsibly and 
promoting 
campaigning 
actions at local 
level 
 
related to O2) 

  

  

      

 The environment for 
the project activities 
keeps conducive and 
other stakeholders are 
interested to join forces 

A3.1 Create 
national relevant 
youth sounding 
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boards among 
partner countries to 
influence activities 
and messaging of 
the campaign 
A3.2 Support youth 
mobilization and 
actions in their 
communities 
 
related to O3) 

  

  

       Youths and youths 
organisations keep their 
interest in engaging in 
the project and in 
collaborating actively 

 
As detailed in the relevant sections, a robust internal monitoring system was agreed upon within the consortium to make sure all the relevant information is 
collected, and is used, to track the progress of the activities as well as of the state of achievement of results. This allowed to update the current value of the 
indicators (as per above) and to group deliverables, outputs and outreach by activity (as per description of activities in the previous pages). 
The following deserve being mentioned: 

→ as a key primary step, upon project inception, the discussions among partners led to clarify the information to be collected under each indicator: in 
some cases, this lead to adjust the formulation of indicators (see changes highlighted in bold): in some cases this means that some indicators have been 
reformulated (e.g. no. of Youtube views is now number of views of videos etc. etc.); in some others, in the same indicator additional information was 
added  (e.g. number of articles and their outreach) 

→ website page visits: the number only considers the visits to microsites/webpages related to the project and on the project, but not the number of visits / 
views of videos/events through the webpage. This latter has been considered among the number of people reached by digital / physical events.  

→ The number of events include all initiatives taken, including workshops, online seminars and similar initiatives. The number of people reached by the 
events include all people who have been counted as participants to workshop and/or reached by the event, no matter the channel.
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• All contracts (works, supplies, services) above €60000 awarded for the implementation of the action during the reporting period 

No contracts above €60000 were awarded during the first year of the Action.  

2.4. Please provide an updated action plan for the future activities of the projects2 

 
Year 2  

 Half-year 1 Half-year 2  
Activity 1 2 3 4 5 6 7 8 9 10 11 12 Implementing body 

A1.1 Create a joint European communication  
campaign in 12 EU MS in cooperation  
with an PR/ advertising agency 
 

            PIN will finalize 
selection of the agency. 
All partners will 
implement the campaign 

A1.2 Organize and participate in public  
events involving youth 
 

            All partners 

A1.3 Build structured relations with  
the media for an evidence-based 
outreach around Europe 
 

            All partners 

A1.4 Develop digital devices and tools 
 

            All partners 

A1.5 Develop one joint and various national  
documentary clips/movies to be screened 
online or TV 
 

            All partners 

A2.1 Develop and disseminate information  
and education materials for youth  
 

            All partners 

 
2 This plan will cover the financial period between the interim report and the next report.  
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A2.2 Organize climate gatherings for youth  
 

            All partners 

A3.1 Create national relevant youth sounding  
boards 
 

            Some of the boards are 
created, some needs to be 
created. All partners 

A3.2 Support youth mobilization and actions 
in their communities 
 

            All partners 

 

3. Beneficiaries/affiliated entities and other Cooperation  

3.1. How do you assess the relationship between the beneficiaries/affiliated entities of this grant contract (i.e. those having signed the mandate for the 
Coordinator or the affiliated entity statement)? Please provide specific information for each beneficiary/affiliated entity.  

The first year of the action was mostly dedicated to setting up communication and coordination among partners that proved to be challenging sometimes due to 
the quite high number of partners (14 in total). Moreover, we had to challenge some modalities during inception period as well as during the whole year as there 
were changes of project staff in some organizations. Covid-19 situation made it quite difficult as well as online communication is not always ideal for such a 
high number of partners and thus we are still looking for the most optimal and effective way of coordination, sharing of information and learning from each 
other. Therefore, exchanges of the Lead with other partners were quite frequent.  

→ The first partnership meeting was organised in Prague in February (20-21) and it was a great opportunity to meet (and work, for the first time, with) all 
partners’ project staff, as well as to finalise the key modalities of collaboration within the project. Partnership and consortia agreements could be finalised 
following the partnership meeting, including narrative and financial requirements. 

→ Coordination calls were organised to share updates and to complement the email exchanges – minutes regularly taken and shared.  

→ Several groups (communication, education, finance, coordination, monitoring and evaluation, financial support to third parties, survey) were established with 
the interested partners’ project team members, with the aim to streamline the exchanges basing on the topic (the groups have ad hoc channels in MSTeams) and 
facilitate the exchanges among partners, too. 
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It should be mentioned that, for its specific role in support of the project internal monitoring & evaluation system and of the financial support component, the 
punto.sud team interacted with all partner organisations. To proceed fully in line with the partnership arrangements and the EC contractual clauses, punto.sud 
first agreed with PIN upon the key outlines and steps before engaging with the other partners (altogether and/or individually). During the reporting period, the 
M&E was not still finalised, rather only the key principles and tools were agreed upon.  

With reference to the financial support to third party’s component, some key information (and outline) was shared with all partners to pave the ground to a 
common understanding on the processes to start in the implementation of the component. In addition, ad hoc support was provided, mainly via email, to the 
partners who started already working on the component during the reporting period, namely WHH, 11.11.11 and CESVI. 

3.2. How would you assess the relationship between your organisation and State authorities in the Action countries? How has this relationship 
affected the Action?  

In France, ACTED is regularly in touch with French authorities for institutional dialogue and funding purposes, but this relationship has not really been leveraged 
yet for this specific project. In the next phase of implementation, another relevant type of public stakeholders to engage with may be regional authorities and 
municipalities, especially in the regions that we will more strongly focus on. Convergences introduced the project to the State authorities of France, as the 
Ministry of Europe and Foreign Affairs is involved into the Groupe des partenaires (Partners Group).  

In Spain, Ayuda en Acción holds a solid relationship with different state authorities, especially with those related to Development Cooperation responsibilities. 
At the national level they have strong, firm and long-lasting relationship with the Ministry of Foreign Affairs and its State Secretariat for Development 
Cooperation. At the regional level (Spanish regions hold full competences in Development Cooperation) we also hold strong linkages with the Cooperation 
authorities, especially in the regions where we work. Many of these regional bodies are highly active in promoting Education Development projects, so we 
expect 1Planet4All will receive a positive response and the organisation will be provided with new opportunities to link and enrich the European project with 
some of our current and future activities around the country. So far, Ayuda en Acción got the approval of two regional Education Development projects both 
linked with 1Planet4All. i) Project "JUST1PLANET" funded by the Regional Government of Andalucía, starting in the first quarter of 2021 for 24 months. Its 
objective is raising awareness among youth in Andalucía on Climate Change and their links with migration and health. We seek that 432 young people increase 
their knowledge on the issue together with their digital skills to become multipliers among their pairs reaching their localities and also their local government 
with their own campaign proposals. ii) "JUST1PLANET" in Balearic Islands. Funded by the Regional Government of Balearic Islands, duration of 12 months 
starting in the first quarter of 2021. Main objective will be raising awareness among Balearic youth on Climate Change.     

In Ireland, Concern introduced the 1Planet4All campaign to the Civil Society Unit in Irish Aid to inform them of the campaign and to request 10% annual 
funding for costs associated with it. The campaign was received positively by Irish Aid and they agreed to the funding. Concern will be reporting to them on an 
annual basis on the campaign’s progress. Ministry of Foreign Affairs has provided full co-funding for the project. Concern have contacted the Ministry of 
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Environment climate and environmental education departments to introduce the project and share thoughts on how to raise climate change awareness among 
youth together. No concrete actions yet. 

In Portugal, VIDA have met with State authorities responsible for Youth and Environment policies and activities (Portuguese Environment Agency and 
Portuguese Institute for Sport and Youth) in order to present the project/organisation and to understand how the project can contribute to the major Portuguese 
strategies in these thematic. In addition, they have given some insights about possible partners and activities that can be valuable and relevant for the project.  

VIDA maintains a long-term relationship with the Portuguese Cooperation Agency (Camões, I.P) which is one of the main donors of VIDA’s projects in the 
areas of Development Cooperation, Humanitarian Action and Development Education. Currently, Camões IP assures also the co-financing of 1Planet4All. 

In the Czech Republic, PIN is in touch with the Czech Development Agency and has applied for the co-funding for the 1Planet4All project.  

In Slovakia, Clovek v ohrozeni established relationship with state authorities, even though there are some institutions such as Ministry of Education, which is 
not cooperative at all. On the other hand, cooperation with the Ministry of foreign affairs and their affiliate entities goes well (such as Slovak Aid agency, with 
Ministry of Justice) which supported our school screenings, municipality of Bratislava, which was involved with the One world festival. 

In Austria: Very good cooperation with other NGOs and groups that are active on the topic of climate / climate justice (especially on a voluntary basis) 

3.3. Where applicable, describe your relationship with any other organisations involved in  
implementing the Action:  

• Associate(s) (if any)  
• Contractor(s) (if any)  
• Final Beneficiaries and Target groups  
• Other third parties involved (including other donors, other government agencies or local  

government units, NGOs, etc.)  
 
In France, target groups were engaged thanks to the organisation of online focus group discussions on climate change. The aim was to collect input from the 
main beneficiaries of the project i.e., youth from different backgrounds - such as sports club, volunteers, young professionals, young activists, etc. - in order to 
integrate their feedback into future activities such as the communication Campaign (A1.1), the Poll (A1.3) and the Digital Application (A1.4). Finally, with the 
facilitation of its sister organisation and project partner Convergences, ACTED started exchanging with diverse CSOs active on environmental and/or youth 
issues, including CliMates, On est prêt, Unis-Cité, and REFEDD. Existing connection with football organisation Fondaction du Football was strengthened, and 
engaged with social economy actors such as members of the cooperative movement. An external provider was contracted to conduct the Opinion Poll on youth 
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and climate (A1.3): Ifop, is a well-established French polling institute. They devised the questionnaire based on our instructions and reviews, launched the online 
data collection, compiled and analysed the data, and produced the report and its summary – integrating our comments and feedback. They also supported the 
dissemination of the Poll results towards their own network (e.g. sharing it via a mass-email to 1578 people, as well as publishing an interview about it in their 
newsletter and website), and their vice-CEO presented the Poll within ACTED’s online launch event on 5/11/20. That collaboration went smoothly, delivered 
reliable and solid results, and supported us in raising the visibility of the Poll, of the project and the topic of youth and climate in general. ACTED also maintained 
its strong links with its partner organisation Convergences, with weekly meetings organised to ensure a good flow of information and to make the most of 
possible synergies between our respective project activities in France. For instance, Convergences supported our outreach to media contacts to diffuse the Poll 
results, and shared input from their experience in organising in-person and online events. On the other hand, ACTED helped promote some of their activities 
(e.g. the Youth We can Apéros) through its 1Planet4All social media channels, and contributed to Convergences’ publication “Sustainable Solutions 
Barometer”(launched in December 2020) with an article and a contribution to their online event on 2/12/20, which in turn helped us reach out to 2860 people. 
 
Convergences set up a Groupe des partenaires, involving several third parties from differing sectors in order to better understand the youth and climate change 
field in France, get to know the collaboration opportunities, existing events and activities, and build partnerships for the implementation of the 1Planet4All 
activities. 
 
In Spain, Ayuda en Acción has broad experience in working against poverty and inequality around the world provides the organization with a solid network of 
actors (authorities, local organizations, communities, education centres, media...) which are key to ensure the success of our projects. Regarding 1Planet4All, 
we would like to highlight our experience collaborating with primary and secondary schools, as well as universities and other non-formal education spaces 
(youth clubs) in events, activities, campaigns and trainings on sustainable development issues. On this regard, Ayuda en Acción is one of the leading 
organisations in Spain of the Global Campaing for Education, which in 2019 focused on the linkages between education and the fight against climate change. 
Only last year, more than 5.000 young participants took part in this campaign. Furthermore, Ayuda en Acción has further developed relationship with key project 
stake holders such us: 

• Deloitte: as the 2030 Agenda states, private sector is crucial in the fight against climate change. Thus, we have started conversations with Deloitte 
company, one of the Big Four accounting firms in Spain, to explore common activities aimed at engaging their young employers in the project. This 
potential collaboration could include: pro bono services and not only the participation in already planned activities, but also the creation of ad-hoc 
initiatives lead by staff members and/or Deloitte clients. 

• TFCoop: in order to further engage university student in the project, we have started conversations with TFCoop, an organisation focused on 
collaborative technology and methodologies for social impact. Through their strong linkages with the educational sector in Madrid, Sevilla and 
Barcelona, we have started to define a common strategy in order to amplify the outreach of the project campaign ad co-create new activities with 
organisations such as Teachers For Future Spain. 

• On est Prêt: thanks to our project partner Convergences, we had the opportunity to connect with On est Prêt, a French organisation dedicated to promote 
awareness and active citizenship on climate change. They are starting to launch their activity in Spain and we will explore on how to work together 
around the project campaign, as we find their scientific and cultural approach to address climate emergency could prove highly attractive to youth. 
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In Poland, Fundacja centrum edukacji ebywatelskiej (CEO) has established a relation with 5 journalists who are eager to be a part of the project. They will 
work on materials preparations and consult the youth groups in their projects of editorships in schools. CEO had received a sub-grant for the project from 
Ministry of Foreign Affairs funds. The grant shall assure approx. 10% of the total sum needed for co-financing. 
 
In Italy, as part of the activity 3.1, Cesvi had set up a Sounding Board that includes representatives from different organizations and youth movements (Fridays 
for Future, WWF Young and UNCTAD). Cesvi in the Terms of Reference (ToR_ Annex 1) encourages all SB’s members to share information and best practices 
in order to find a common ground to start a conversation and new opportunities to collaborate. Cesvi started a conversation with two representatives from our 
Sounding Board (Italian Climate Network and Change for Planet) in order to attend together the PRE COP period in Milan with a joint event able to engage 
more young people. 
 
Fondazione punto.sud participated to some (virtual) meetings with CESVI and Enactus to explore – first – and then discuss the collaboration within the project. 
Enactus, an Italian CSO part of an international network, is highly committed to promote the youths’ sustainable entrepreneurship in Italy and, through its teams 
network in 19 Universities in Italy, is a relevant stakeholder. It is to be clarified that the meeting was organised together with punto.sud as a follow-up of the 
contacts established during the 1Planet4All formulation phase and previous collaborations between punto.sud and Enactus, and aimed at putting solid grounds 
to the synergies between 1Planet4All and NOPLANETB (see following section). The Youth Academy is an initiative taken by CESVI in collaboration with 
Enactus to organise a 3-day event to promote youths' initiatives on the relevant project themes. punto.sud contributed (and shall contribute) to the overall 
initiative, by liaising with NOPLANETB relevant contacts for some sessions of the event (e.g. Municipality of Milan, experts coming from NOPLANETB 
funded sub-grants etc.) and by designing & delivering the training sessions on 'project design and management' and 'institutional fundraising', which are part of 
the core expertise of punto.sud. 
 
In Ireland, Concern worked closely with the National Youth Council of Ireland, (NYCI) the representative body for voluntary youth organisations made up of 
49-member organisations working with over 380,000 young people. Concern took part in 6 youth worker trainings and joined a Youth Worker Network to 
accelerate promotion of the campaign. Final Beneficiaries and Target groups: Work with teachers, youth leaders and youth had commenced in February, prior 
to the outbreak of Covid, with great interest shown by all parties for further involvement in the campaign. Twelve workshops were conducted in schools in the 
first month. We will continue with online workshops and resources once the new school year resumes in September. In addition to the above we presented the 
1Planet4All campaign to Tipperary Youth Work Ireland and have had several follow up meetings with them since. They have expressed a strong interest in 
joining the campaign once youth work activities resume in September. The campaign was also introduced to an existing network of Climate activists involved 
in the Stop Climate Chaos coalition, made up of 34 organisations, and the Fridays for Futures network. As a member of the youth panel of the coalition we are 
well placed to keep them informed of engagement opportunities. Irish Government: Concern was successful in drawing down 10% annual co-funding for the 
1Planet4All campaign in Ireland, from Irish Aid, the Irish Government’s overseas aid programme in the Department of Foreign Affairs. Contractor: During the 
reporting period a recruitment process was initiated for a Communications Agency to work with the campaign in Ireland. Four agencies have expressed an 
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interest in ‘pitching’ for the contract. It is expected that an agency will be in place in September. Concern has had ongoing contact with youth leaders from a 
number of different youth organisations as well as attending over 4 meetings of the Stop Climate Chaos coalition and webinars hosted by the National Youth 
Council of Ireland. 

In the Czech Republic, People in Need has established long-term cooperation with Masarykova Universita in Brno, department of Environmental studies, namely 
with the team of Jan Krajhanzl, with whom we will be preparing a brochure on communicating climate change, based on current cooperation on the public 
survey. During the preparation of the awareness raising videos with environmental researchers, long-term cooperation has been established with the Prague 
department of the Czech Academy of Science, Czech globe, namely dr Zuzana Harmáčková, with whom we are building a network of collaborating 
environmental scientists. PIN is in touch with the Czech Development Agency and has applied for the co-funding for the 1Planet4All project.  
 
In Slovakia, Clovek v ohrozeni established cooperation with various partners and stakeholders during One world film festival. They participated in the 
implementation of activities. Media/news houses (public tv and radio RTVS, DenníkN, Refresher and others) provided not only publicity, but they also 
contributed to program. Different private companies supported activities financially, with PR, or with content (bank Slovenská sporiteľna, telecommunication 
company, Orange, Curaprox) National institutions were also engaged from Bratislava Metropolitan institute, through Slovak Aid agency, to EU commission 
representation in Slovakia. Many embassies were also part of the festival such us US Embassy, Canadian, Dutch, French. Festival cooperated with Comenius 
University and Faculty of Arts. Clovek v ohrozeni cooperated on journalists work with news/media houses Mafra, Axel Ringier Springer and with Comenius 
University. 
 
In Germany, Wealthungerhilfe (WHH) has started very productive exchange with chosen contractor for the production of the escape game. Target-oriented, 
professional. Other third parties involved (including other donors, other government agencies or local government units, NGOs, etc.): Journalists’ Network: 
Very professional exchange, practical views. Other parties involved: Journalists' Network: careful consideration of contract details, very pleasant 
communication, detail-oriented; ImpactHub Germany (organised the Climathon event in November): very professional, target-oriented, with a huge networking 
impact around Germany and Europe. 
 
In Belgium, 11.11.11. established a good relationship with universities and high schools; with a member organisations (mainly NGOs), partner organisations in 
the Global South, with other organisation in civil society, with cultural partners (film festivals, event locations, libraries) to implement the action. 11.11.11. is 
exploring new collaborations with youth organisations. The solidarity session about climate activism was organised in collaboration with youth for climate and 
partner organisations in the Philippines and in Bolivia; the film screening Thank you for the rain was organised in collaboration with a broad range of 
organisations (student clubs from the Antwerp University and high schools in Antwerp) and with cultural partners (De Studio, De Cinema) 
 
In Austria, Suedwind has started very good cooperation with other NGOs and groups that are active on the topic of climate / climate justice (especially on a 
voluntary basis).  
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In Portugal, VIDA has been working with 2 partners that were identified for this project (Faculty of Arts and Humanities of University Porto + 2adapt that it is 
connected to the Faculty of Sciences of University Lisbon) that have been supporting in some of the activities among the targets groups by contributing with 
their knowledge, experience and connections with other youth or climate-related initiatives. 
 
3.4. Where applicable, outline any links and synergies you have developed with other actions.  
 
Some partners developed synergies with other national or international projects and organizations, in order to maximize the impact of 1Planet4All actions.  
 
In Italy, 1Planet4All has several points of contact with NOPLANETB, a DEAR 2016 funded project aimed at promoting the awareness on sustainable lifestyles 
and at contrasting climate change. Having financials support as main aim, many of the sub-grantees funded in Italy target(ed) youths, and focused on three key 
SDGs that are of paramount importance for 1Planet4All, namely SDG11, SDG12, SDG13. This is why, during the 1Planet4All formulation stage, punto.sud 
and CESVI agreed to create synergies between the two projects, to capitalise the relevant experiences and to maximise the outreach of the two EU-funded 
actions, while consolidating the roles of the two partners. During the first project months, several meetings were organised with CESVI to discuss on the key 
pillars of the strategy that will be pursued to operationalise the synergies (beyond the meetings mentioned in the section above), contacts were shared, as well 
as details of the sub-grantees financed in the frame of NOPLANETB. The Covid-19 pandemic affected the implementation of many activities, forcing to postpone 
the finalisation of many initiatives, this included. Opportunities for additional activities for punto.sud came out, even if not specifically foreseen in the approved 
project. The most relevant is the collaboration in the organisation & realization of the Youth Academy (see previous section). 
 
In France, ACTED has started informal exchanges with Fondaction du Football highlighted potential areas of collaboration around their training programme 
aimed at young footballers. Similarly, the mapping of interesting CSO initiatives emphasised potential links with sensitisation formats and tools (e.g. simulations 
and “games” organised by Climates and Fresque du Climat), that may be relevant for our upcoming events, such as the university events (A1.2) and climate 
boot camp (A2.2). In the first exchanges with universities, the discussions centred on how to try and use synergies between our university-based activities and 
their own existing local initiatives (for instance, if links could be made with an annual students’ conference in Lille University, and with an existing sustainable 
committee in Bordeaux University), along with their own EU-funded projects (such as the Enlight and CIVIS programmes). Further synergies were explored 
with CSO partner CliMates, which launched their own DEAR project in the fall of 2020.  
 
Convergences set up a "Groupe des partenaires", involving several third parties from differing sectors in order to better understand the youth and climate change 
field in France, better know the collaboration opportunities, existing events and activities, and build partnerships for the implementation of the 1Planet4All 
activities. A second meeting was held during the reporting period (October 21). There were 19 attendees representing the following organisations: ACTED, 
Action contre la Faim (Action Against Hunger), Astérya, CliMates, Ecosia, Enactus France, Enactus Organisations, JAC (Jeunes Ambassadeurs pour le Climat 
/ Young Ambassadors for Climate), Association Unis-Terre (Kedge Business School), La Fresque du Climat (The Climate Collage), Pour un Réveil Ecologique, 
REFEDD, UNICEF France, Unis-Cité, WWF France and Yes Akademia. Synergies have been built between Convergences and the program “Rêve et Réalise”, 
from the French organization Unis-Cité. Youth from the program have started to attend to 1Planet4All French events. Advanced contacts with the organization 
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La Fresque du Climat (The Climate Collage”), and collaborations are being discussed, notably integration of content and activities into some of the events that 
are to be organised by Convergences during the project. Other links and synergies were built during the last reporting period, notably: 
• Basilic Podcast - French podcast, with large outreach, focusing on ecology. The project was highlighted during the Apéro Youth We Can! on "media and 

climate" and the relationship between Basilic podcast and Convergences has continued, notably on the occasion of the online event on the Paris Agreement 
organised by Convergences on December 17th, to which the founder and animator of Basilic Podcast contributed as master of ceremony. 

• Coalition jeunes - "Des organisations de jeunes agissant collectivement pour accélérer l’émergence d’une société écologique à la fois solidaire et 
démocratique". It is a grouping of around twenty national youth organisations gathering to take collective action to accelerate the emergence of an 
ecological society that is both supportive and democratic. Convergences had the opportunity to partner with the Coalition jeunes during the reporting 
period, helping each other to shape and promote  their activities, and reach out to organisations and people for collaborations.  

• Forum International de la Météo et du Climat (International Weather and Climate Forum). The organisation supported Convergences in the preparation of 
the online event on the Paris Agreement organised by Convergences on December 17th.  

• Global Citizens' Assembly for COP26. This movement, aiming at gathering millions of action-taking global citizens to use their collective voice to end 
extreme poverty and fight climate changes, has been invited to present their initiative during the online event on the Paris Agreement organised by 
Convergences on December 17th. Other synergies will very probably take place at other stages of the project. 

 
In Spain, Ayuda en Accion as a member of the Spanish Association of Foundations (AEF) signed the "Pacto por el Clima de las fundaciones españolas" (Spanish 
Foundations Pact for Climate) in November 2020. This document, promoted by more than 40 organisations, includes specific action lines to help Spanish 
organisations to develop a stronger response to climate emergency and as a consequence the inequalities, which have increased significantly due to COVID-19 
crisis. 
 
In Poland, CEO established synergies with the Night of the Libraries on October 10th.  The Night of Libraries is a great celebration of libraries and reading - a 
nationwide action encouraging in an unconventional way to use the resources of libraries as the most open and accessible cultural institutions with an offer for 
people of all ages, common places connecting people, local centres of live culture and education. Libraries across Poland, with the promotional and content-
related support of organisers, are preparing special events for readers. This year it was related to climate topic. CEO received a subgrant from the project "Europe 
on Climate". It is a programme for teachers that shows them how to integrate current and relevant environmental issues into school lessons. It wants to support 
the development of knowledge and attitudes of pupils, strengthen their self-confidence, arouse their interest in the environment, responsibility for it and a sense 
of empowerment - all through interesting and engaging methods of work. The program is financed by Delegation of the European Union in Poland. Another 
cooperation in form of small sub-grant was from "Wzór na ścisłe" programme.  
 
In Ireland, Concern have reached out to the Fridays for Futures movement in Ireland, have actively participated in the Stop Climate Chaos coalition meetings, 
and have engaged with University College Cork climate studies lecturer and invited him to speak at our Climate Conversations webinar. 
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In Estonia, Mondo is the lead partner in another DEAR project “I Am European” focused on migration topics. Mondo regularly shares lessons learned and 
upcoming plans, some joint activities have taken and will take place especially in terms of teacher training and awareness raising among youth. 
 
In Slovakia, project develops a synergy with another DEAR project I am European. This project focuses on migration, which was another major part of the 
festival. Synergy was developed in term of sharing resources, networking and building a more impactful event with bigger reach. 
 
In Portugal, VIDA established connection with other UE financed project "LIFE Montado-Adapt" (www.lifemontadoadapt.com/?l=EN). This project promotes 
the adaptation of the Montado/Dehesa system in Portugal and Spain, which main objective is to mitigate the consequences of climate change, increasing the 
sustainability at an economic, social and environmental level. This activity promoted a bridge between a youth awareness project (DEAR Programme from EU) 
and a climate action project (LIFE Programme from EU), by bringing together the scientific knowledge and experience that has been developed in the field and 
a practical and unique experience for young people who have learnt by doing (planting trees in a Portuguese deforested area). VIDA has also contacted with 
Climate Collage (France) to know more about the climate change game as it seems to be a good opportunity to bring it into some activities with youth in Portugal.  
 
In Germany, the second climate workshop took place as part of the s.c. Young Waterkant Festival organised by an organisation called Social Entrepreneurship 
Education. They organize events for students and want to keep in touch for interviews, YouTube videos, cooperation of different nature. Since SEEd have an 
elaborated network among schools and education partners, we are glad to stay in touch. After taking part in the Climathon organised by ImpactHub, WHH 
stayed in touch and already connected to other possible partners who all work in the network space created by the hub. 
 

3.5. If your organisation has received previous EU grants in view of strengthening the same  
target group, in how far has this Action been able to build upon/complement the previous one(s)? (List all previous relevant EU grants).  
 
In France, ACTED previously received an EU grant for another DEAR project, entitled “European Youth Against Worldwide Hunger” (reference: DCI – 
NSAED/2011/239-558), which was run from 2012 to 2015. This project also targeted European youth, with the aim to sensitise them about world hunger. Within 
this framework, ACTED engaged with French young people through the “Food Right Now” campaign and with a series of activities such as events, dissemination 
of material, and training. The knowledge gained through this project about best practices for campaigning actions and targeting the youth (e.g. use of social 
media) already fed into, and reinforced, our preparation of the 1Planet4All’s communication activities – in particular the upcoming communication Campaign 
(A1.1) – and will continue to inform our future actions. 
 
In Estonia, Mondo’s previous DEAR project titled “Media4Development” has proved very useful as some of the networks and practices developed then can be 
used again, e.g. the cooperation with the National Broadcasting was very easy to get started again, also cooperation with journalists 
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In Austria, in the DEAR EU project Global education goes local (2017-2021) there has already been a cooperation with a group of young people organising 
online workshops and a climate camp. The cooperation can be successfully continued in this project.   

4. Visibility  

How is the visibility of the EU contribution being ensured in the Action?  
 
During the inception phase, a Communication and Visibility Plan was drafted and submitted to the EC, in compliance with the relevant ‘Communication and 
Visibility in EU financed external actions’ (2018).  
In full compliance with the communication and visibility plan, all activities implemented during the reporting period promoted the visibility of the EC and 
included the EU flag and the relevant disclaimers (i.e. that the action is co-funded by the EC and that contents conveyed are under the responsibility of partners). 
During the first year of the Action, we have developed project visibility with key template documents (letterhead, presentation template, roll up, etc) and some 
promotional materials such as bags, all carrying EC flag and disclaimer. We agreed on the usage of the project visibility by all partners. All partners either 
promoted project on their organizational websites or project micro sites together with the promotion of DEAR programme. The social media channels (etc.) 
were all prepared accordingly to promote the funding provided by the EC and to make it visible.  
 

The European Commission may wish to publicise the results of Actions. Do you have any objection to this report being published on the EuropeAid 
website? If so, please state your objections here.  

No objections 

Name of the contact person for the Action: Kateřina Gabrielová  

Signature: .......  

Location: Prague, Czech Republic 
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Date report due: February 28th, 2021 

Date report sent: March 5th, 2021 
 
 
 


